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	COMPLAINT NUMBER
	15/408

	COMPLAINANT
	A. McKay

	ADVERTISER
	BNZ

	ADVERTISEMENT
	BNZ Website

	DATE OF MEETING
	17 September 2015

	OUTCOME
	No Grounds to Proceed


Complaint: The website pop up advertisement on the 3News website (www.3news.co.nz) for the BNZ “HomeAdvantage” Fly Buys points scheme which meant that you got extra points when using your BNZ Credit Card or your Fly Buys card as a BNZ customer. 
Complainant, A. McKay, said: “… On specific pages you are greeted with a pop-up version of a BNZ ad that is sitting on one side of the article you intend to read. In order to read the page you have chosen you’re confronted with this intrusive add that must be closed before you can read the material you have chosen. I question this intrusive strategy and find it to be force-feeding me the advertising material before I am able to access the material on the site.”

The relevant provision is Basic Principle 4 of the Code of Ethics.
The Acting Chair noted the Complainant’s frustration with the intrusiveness of the pop-up advertisements. However, she said as with television news, the costs of providing the online version of a news site free to readers was made possible by paid for advertising space.

The Acting Chair said this strategy, and the placement of the advertisement, was a commercial reality when consumers chose to access a free news site. However, she said there was nothing about the practice that was in breach of the Advertising Codes. Therefore, the Acting Chair ruled there was no apparent breach of Basic Principle 4 of the Code of Ethics.

Accordingly, the Acting Chair ruled that there were no grounds for the complaint to proceed.
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