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15/283

	COMPLAINT NUMBER
	15/283

	COMPLAINANT
	E. Whittome

	ADVERTISER
	Lewis Road Creamery

	ADVERTISEMENT
	Lewis Road Creamery Billboard

	DATE OF MEETING
	30 June 2015

	OUTCOME
	No Grounds to Proceed


Complaint:  The billboard advertisement by Lewis Road Creamery advertised their ‘Breast Milk’ and stated, in part:

“Breast Milk the cow’s milk that funds the cure… #drinkbreastmilk.”

Complainant, E. Whittome, said: the advertisement was misleading and offensive as the milk is cow’s milk, not breast milk and “the consumption of milk and dairy products by humans has been linked to most cancers.

…Lewis road are absolutely and totally not funding a cure. They are helping to cause disease, and Lewis road are only getting away with it while the majority of the population are brain washed by advertising making blatantly untrue statements about calcium…”

The relevant provisions were Basic Principle 4 and Rule 5 of the Code of Ethics and Principles 1 and 2 of the Code for Advertising Food.
The Chairman noted the concerns of the Complainant the advertisement was misleading and offensive. 
The Chairman was of the view the advertisement was clearly promoting Lewis Road’s involvement in Breast Cancer Cure which supports research into breast cancer. 

The Chairman said the advertisement clearly stated “the cow’s milk which funds the cure” and she was of the view most consumers would not be misled into thinking the product was breast milk. The Chairman also noted the advertisement made no nutritional or health claims in relation to cow’s milk.
The Chairman noted the Complainant’s view that milk was a carcinogen and therefore the advertisement was hypocritical and offensive. Further, the Chairman noted the Complainant also had a philosophical view on whether people should drink cow’s milk at all. However, she was of the view the main message of the advertisement was that if you choose to drink Lewis Road ‘Breast Milk’ then you were supporting funding for research by Breast Cancer Cure. 
While noting the offence the advertisement had caused the Complainant, the Chairman said the advertisement was unlikely to cause serious and widespread offence to most people and was not misleading. 

The Chairman ruled the advertisement was not in breach of Principles 1 and 2 of the Code for Advertising Food an there was no breach of Basic Principles 4 or Rule 5 of the Code of Ethics. 

The Chairman said there was no apparent breach of the Advertising Codes and the Chairman ruled that there were no grounds for the complaint to proceed. 
Chairman’s Ruling: Complaint No Grounds to Proceed
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