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15/083

	COMPLAINT NUMBER
	15/083

	COMPLAINANT
	D. Bacon

	ADVERTISER
	NZ Girls Escorts

	ADVERTISEMENT
	NZ Girls Radio

	DATE OF MEETING
	9 March 2015

	OUTCOME
	No Grounds to Proceed


Complaint:  The radio advertisement for NZ Girls Escorts began with the statement: “The following commercial is rated R18.” Immediately after the warning, the advertisement for NZ Escort Girls began, stating: “Listen up guys. The Escort directory newzealandgirls.co.nz currently has a record number of stunning professional ladies available to make your sensual fantasies a reality.”

Complainant, D. Bacon, said: “(a) If it was R18-rated why was it aired in prime time when a large number of children are up and getting ready for bed.  b) Why should busy parents, in response to the warning, then have to leave attending their children in order to block out the R-18 ad that was not meant for kids anyway. c) There was hardly any time for parent to react even if they decided to - the advt was being aired before one had time to do anything. d) The whole advt made a mockery of free choice - there was very little time for a responsible adult to react. e) Accountability was grossly absent.”
The relevant provisions were Basic Principle 4 of the Code of Ethics.

The Chairman noted the concerns the Complainant had with the advertisement for adult entertainment and said “accountability was grossly absent.” 
The Chairman disagreed with the Complainant’s view. 

She noted the advertisement played at 6.55pm on Radio Sport which was a station aimed at adult male sports fans (30-49). Given the demographic, the Chairman said the Advertiser had placed the advertisement to target that demographic.
The Chairman acknowledged there was no time between the R18 warning and the start of the advertisement. However, she said give the station’s demographic, the Advertiser was not required to provide any warning at all.   
While she acknowledged the offence the advertisement caused the Complainant when their child heard the advertisement, the Chairman said it had been placed with a due sense of social responsibility to consumers and to society. As such, she ruled there was no apparent breach of Basic Principle 4 of the Code of Ethics.
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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