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14/499

	COMPLAINT NUMBER
	14/499

	COMPLAINANT
	R. Parker

	ADVERTISER
	Airsoft Gun Centre

	ADVERTISEMENT
	Airsoft Gun Centre Billboard

	DATE OF MEETING
	14 October 2014

	OUTCOME
	Upheld, in part


SUMMARY

The billboard advertisement for the Airsoft Gun Centre showed a woman in knee-high boots and lingerie with a gun in each hand and said, in part: “Come Feel, Touch, Shoot and Take it Home With You. Replica Guns Specialist…18+ No firearm license required.”
The Complainant said the advertisement was “revolting” was “violent and pornographic” and noted their concerns about the placement of the billboard close to a movie theatre where there are “families and teenagers.” The Complaints Board noted the Complainant’s view the advertisement was upsetting and frightened children.
The Complaints Board said the advertisement was not in breach of Rules 5 and 7 of the Code of Ethics as it did not lend itself to violent behaviour and did not reach the threshold required to be considered to cause serious and widespread offence to most people.

However, the majority of the Complaints Board said the advertisement was highly sexualised, particularly when read in conjunction with the statement in the advertisement “Come Feel, Touch, Shoot and Take it Home With You” and  used sexual appeal to draw attention to an unrelated product. 
Therefore, the Complaints Board said the advertisement did not reach the threshold to be considered to breach Rules 5 and 7 and the majority said the advertisement was in breach of Basic Principle 5 of the Code for People in Advertising and Basic Principle 4 of the Code of Ethics. 

In accordance with the majority, the Complaints Board said the advertisement was Upheld, in part.
[Advertisement to be removed]
Please note this headnote does not form part of the Decision.
COMPLAINTS BOARD Decision
The Chairman directed the Complaints Board to consider the advertisement with reference to Basic Principle 4 and Rules 5 and 7 of the Code of Ethics and Basic Principle 5 of the Code for People in Advertising. 
Basic Principle 4 and Rules 5 and 7 of the Code of Ethics required the Complaints Board to consider whether the advertisement contained anything which, in the light of generally prevailing community standards, was likely to cause serious or widespread offence taking into account the context, medium, audience and product (including services) and if the advertisement contained anything which lends support to unacceptable violent behaviour and had been prepared with the due sense of social responsibility to consumers and society. 
The Complaints Board noted Basic Principle 5 of the Code for People in Advertising said advertisements should not employ sexual appeal in a manner which is exploitative and degrading of any individual or group of people in society to promote the sale of products or services. In particular people should not be portrayed in a manner which uses sexual appeal simply to draw attention to an unrelated product.

The Complaints Board noted the Complainant was offended by the image and copy used in the billboard advertisement. It noted where the Complainant said the advertisement was “revolting” was “violent and pornographic” and noted their concerns about the placement of the billboard close to a movie theatre where there are “families and teenagers.” The Complaints Board noted the Complainant’s view the advertisement was upsetting and frightened children.
The Complaints Board noted the response from the Advertiser which said the advertisement was for “Airsoft” which was a similar activity to paintball and only uses gun replicas. The Complaints Board noted the Advertiser’s description of the activity being advertised, which said “players dress up and run around a field in groups with arranged tactical shooting games with similar strategy's like computer games ‘Counter Strike’ but in real life.” The Complaints Board also noted where the Advertiser said the image used was proactive but was based on a popular film Nikita. 
The Complaints Board noted further correspondence from the Advertiser who indicated the advertisement had been removed.
Turning to consider whether the advertisement contained anything which lent support to unacceptable violent behaviour, the Complaints Board said there was nothing in the advertisement which lent support to unacceptable violent behaviour, and while noting the varied views on guns and air pistols, the Complaints Board took into account that the advertisement was selling the activity “Airsoft” as well as advertising their air guns. The Complaints Board also confirmed that sellers of guns were entitled to advertise them, as long as it was socially responsible. In this instance, the Complaints Board noted it was clear in the advertisement that a requirement was to be over eighteen and it was not in breach of Rule 7 of the Code of Ethics.
When considering whether the advertisement was likely to cause serious and widespread offence taking into account the context, medium and audience, the Complaints Board noted that while the image was provocative, it did not reach the threshold, taking into account generally prevailing community standards, to be considered to cause serious and widespread offence to most people. While it noted that children could be exposed to the billboard, the Complaints Board said that image and statement "come touch, feel, shoot and take it home with you” did not reach the threshold to breach Rule 5 of the Code of Ethics.

Looking at the advertisement before it, a minority of the Complaints Board said the advertisement did not employ sexual appeal in a manner which drew attention to an unrelated product. It said the advertisement was not provocative or overly sexualised and said that it was no different to a poster for an action film. It said the image was over the top and hyperbolic but not overtly sexual. The minority said the advertisement did not reach the threshold to be considered to breach Basic Principle 5 of the Code for People in Advertising and it was socially responsible.
The majority of the Complaints Board disagreed, it said the advertisement was highly sexualised, particularly when read in conjunction with the statement in the advertisement Come Feel, Touch, Shoot and Take it Home With You.” The majority said the advertisement contained a sexually suggestive image and wording which drew attention to the Airsoft Gun Centre. The Complaints Board said as the advertisement contained a combination of a sexually suggestive image as well as wording, it had used sexual appeal to draw attention to an unrelated product in reach of the Code for People in Advertising. 
On consideration of the above, the Complaints said the advertisement did not reach the threshold to be considered to breach Rules 5 and 7. The majority said the advertisement was in breach of Basic Principle 5 of the Code for People in Advertising as it used sex to sell an unrelated product and had not been prepared with a due sense of social responsibility to consumers and society in breach of Basic Principle 4 of the Code of Ethics. 
In accordance, the Complaints Board ruled to Uphold the complaint in part.
Description of Advertisement

The billboard advertisement for the Airsoft Gun Centre showed a woman in knee-high boots and lingerie with a gun in each hand and said, in part:
“Come Feel, Touch, Shoot and Take it Home With You. Replica Guns Specialist…18+ No firearm license required.”
Complaint from r. pARKER
I took our daughters and dad out to the movies yesterday at Event Cinemas Queen St, downtown Auckland.  Hanging above the food court and alongside the escalators leading to all cinemas is a approx 10 meter by 4 metre billboard.

It is massive and depicts a young woman in bikini with a large automatic weapon between her legs.
The slogan says:

"Come, touch, feel, shoot and then take it home".

It is an advertisement for a gun shop in Parnell, called Airsoft.

It is actually revolting.  I am so offended at the violent and pornographic way this is shown, the copywriting which is offensive, and the positioning of this in a place that is full of families and teenagers.

I've never complained this way before but my 11 and 13 year olds girls commented that with all the gun violence on the news how are they allowed to sell guns in New Zealand?  They were frightened and upset.  I urge you to go and look at this thing, and then to speak to the building manager, the Event Cinema company, and the advertiser.

I will also be sending this to Event.
CODE OF ETHICS

Basic Principle 4: All advertisements should be prepared with a due sense of social responsibility to consumers and to society.
Rule 5: Offensiveness - Advertisements should not contain anything which in the light of generally prevailing community standards is likely to cause serious or widespread offence taking into account the context, medium, audience and product (including services).
Rule 7: Violence - Advertisements should not contain anything which lends support to unacceptable violent behaviour
CODE FOR PEOPLE IN ADVERTISING
Basic Principle 5 - Advertisements should not employ sexual appeal in a manner which is exploitative and degrading of any individual or group of people in society to promote the sale of products or services. In particular people should not be portrayed in a manner which uses sexual appeal simply to draw attention to an unrelated product. Children must not be portrayed in a manner which treats them as objects of sexual appeal.
Response from Advertiser, AIRSOFT GUN CENTRE
Thank you for the e-mail, I am pleased to hear the voices and opinions of different groups, this means this advertisement is doing its job.

The sport of Airsoft is very similar to that of Paintball but it utilises more realistic appearing markers called replica or BB guns, which use 6mm sized plastic ammo.

Players dress up and run around a field in groups with arranged tactical shooting games with similar strategy's like computer games "Counter Strike" but in real life.

There is a small group of people who don't have prior knowledge about Airsoft as such, we do receive anti-gun people in the store time to time. But after explanation about what it is and what we do, they seem to be ok with it.

I agree this model is some what provocative but I do not agree that is advertises violence just because there are guns in the picture, if someone connects guns with violence then it is their personal issues.

Just for your reference, the model pose idea came from a movie called Nikita (photo attached) 

However, as a Mother myself I can understand where this Mum is coming from but I think she is taking it too seriously.

Please don't hesitate to contact me if any further information required.

The Complainant should do some research about Airsoft and what it is really about and personally I believe Airsoft is safer than a kitchen knife.

Further response from airsoft gun centre
Sorry for the late reply, the banner has been taken off from the cinema last week.
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