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	COMPLAINT NUMBER
	15/333

	COMPLAINANT
	D. Mans

	ADVERTISER
	Youi Insurance

	ADVERTISEMENT
	Youi Insurance Website

	DATE OF MEETING
	3 August 2015

	OUTCOME
	No Grounds to Proceed


Complaint:  The website for Youi Insurance (www.youi.co.nz) advertised their insurance services and stated, in part:

“We get to know you better it could save you lots.” 

The webpage included two buttons, one said “START QUOTE” and the other said “QUOTE BY PHONE.”
Complainant, D. Mans, said: “The Youi web site on its main page has a button ‘Start a Quote’ which I assumed meant get an online quote i.e. enter required information and then get a result. There was no indication that 1. Youi would require an email address and mobile phone number to complete the process 2. a possible outcome could be the non-completion of the quote in the current session 3. I would be contacted by phone at a later date by a sales person in order to complete the quote. In summary, while the ‘Start a Quote’ is technically correct, it gives the impression the quote is available at the end of the session and there is no warning the process may be continued offline.”  

The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethics.

The Chairman noted the concerns of the Complainant the advertisement was misleading because it implied they could get a quote by clicking the button, but did not indicate that a quote would not be immediately available on completion.
The Chairman disagreed. She was of the view the advertisement “start quote” did not imply the consumer would receive a quote immediately on completing the mandatory information related to their specific situation. Neither did it suggest the whole process would be completed online in one session.
As such, the Chairman said there was nothing in the advertisement which was misleading said the advertisement was not in breach of Rule 2 of the Code of Ethics and had been prepared with a due sense of social responsibility to consumers and society require by Basic Principle 4 of the Code of Ethics. 

Accordingly, the Chairman said there was no apparent breach of Advertising Codes and ruled that there were no grounds for the complaint to proceed.
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