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15/295

	COMPLAINT NUMBER
	15/295

	COMPLAINANT
	T. Waelen

	ADVERTISER
	Paw Justice

	ADVERTISEMENT
	Paw Justice Television

	DATE OF MEETING
	6 July 2015

	OUTCOME
	No Grounds to Proceed


Complaint:  The television advertisement for Paw Justice (PETRES 45 1) stated, in part:
“I’m a single female looking for a long term relationship. I’m a great listener, I’m outgoing, I have great social skills, I love to keep fit… I’m loyal, trustworthy and great with kids. At dinnertime you’ll have me eating out the palm of your hand. When you get home from work, I’ll be at the front door, wearing only what nature gave me.” 
A dog is then shown waiting at the front door and the voiceover continued: “Pet rescue, connecting people with animal shelters. So we can give animals a second chance at life.”
Complainant, T. Waelen, said: “most of it is ok, except that they use a female voice and state I will meet you with nothing more than i was born in, or of the same degree, I feel it is used as a sexual tool for men, to encourage them to adopt a dog, I feel very betrayed, given today's awareness of rape and consideration for woman as an equal that this add should represent woman in this way to be a dog that will meet their master in what they were born with, I find this very degrading, question, why did the add not have a males voice.”  
The relevant provisions were Basic Principle 4 and Rules 5 and 11 of the Code of Ethics and Basic Principle 3 of the Code for People in Advertising.

The Chairman noted the concerns of the Complainant the advertisement was offensive and degrading to woman.
The Chairman said the advertisement was in the category of advocacy advertising promoting Paw Justice’s role in animal adoption. She noted that in this instance, the main message of the advertisement was that people should consider adopting a pet using the Paw Justice service. The Chairman noted the Advertiser was clearly identified through their logo and website address which appeared in the advertisement, in line with the requirements of Rule 11 of the Code of Ethics.

Turning to consider whether the content was offensive and degrading to women, the Chairman was of the view the advertisement used humour to demonstrate the pet adoption services. She noted the advertisement imitated a human dating profile which actually identified key aspects of a dog available for adoption. 
The Chairman was of the view the Complainant had taken an extreme interpretation of the advertisement. However, she was of the view the advertisement did not depict woman in a way that was likely to cause serious or widespread offence, ridicule or abuse and had been prepared with a due sense of social responsibility. The Chairman said the advertisement was not in breach of the Code for People in Advertising or the Code of Ethics.

The Chairman said there was no apparent breach of the Advertising Codes and ruled that there were no grounds for the complaint to proceed.
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