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15/253

	COMPLAINT NUMBER
	15/253

	COMPLAINANT
	S. Osborne

	ADVERTISER
	AA Life Insurance

	ADVERTISEMENT
	AA Life Television

	DATE OF MEETING
	15 June 2015

	OUTCOME
	No Grounds to Proceed


Complaint:  The television advertisement for AA Life Funeral Cover Insurance (AALI0034001B60) depicted the life story of a couple and stated, in part: 

“You’ve been making decisions your whole life time. Some good, some not so good… and of course there were decisions you made for family… so when the time comes you can leave memories, not bills… Put family first, call AA now.” 
The advertisement showed people at a BBQ, a man hid a lollie in one of his hands and got a girl to choose which hand it was in. 
Complainant, S. Osborne, said: “…I very strongly dislike this advertisement as we warn our children not to take sweets from a stranger & this advertisement gives a false impression as anyone watching the TV wouldn’t know whether the man was a stranger or not. (I presume he may be a grandfather or male relative but any child viewing this would not know this is as there is nothing stated in the advert.”
The relevant provisions were Basic Principle 4 and Rules, 2, 5 and 12 of the Code of Ethics.

The Chairman noted the offence and concern for children’s safety the advertisement had caused the Complainant. 
The Chairman then took into account the context of the advertisement and its likely audience. She noted the advertisement was about funeral cover insurance and the offer was for 50 – 79 year olds. The Chairman was of the view the advertisement was not directed at children and played at a time when children were unlikely to be amongst the viewing audience. 

The Chairman was of the view, when considered in its entirety, the advertisement was a light-hearted portrayal of a couple’s life. 

The Chairman said the likely consumer takeout of the advertisement was that the man was giving the lollie to his granddaughter and in light of this, the Chairman said the advertisement was unlikely to encourage children to take lollies from strangers.
The Chairman said the advertisement was not in breach of Rules 5 or 12 of the Code of Ethics and had been prepared with a due sense of social responsibility to consumers and society required by Basic Principle 4 of the Code of Ethics. 
The Chairman said there was no apparent breach of the Advertising Codes and ruled that there were no grounds for the complaint to proceed.
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