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15/240

	COMPLAINT NUMBER
	15/240

	COMPLAINANT
	C. Champers

	ADVERTISER
	Spark Ltd New Zealand

	ADVERTISEMENT
	Spark Website

	DATE OF MEETING
	9 June 2015

	OUTCOME
	No Grounds to Proceed


Complaint:  The advertisement for a $29 per month value pack on the Spark website (www.spark.co.nz) stated, in part:

“Get your first pack for free when you join Spark online and bring your number.” 
Complainant, C. Chambers, said: the advertisement was misleading as it was not clear they would have to wait 24 hours for the free pack to be credited to them.
The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethics.

The Chairman noted the concerns of the Complainant the advertisement was misleading as it did not clearly state it would take 24 hours to activate the free credit on the phone.

The Chairman noted the conditions of the ‘First Pack Free’ promotion were clear. She noted that consumers had to join online and bring their number to get the first month pack free. The Chairman was of the view that while it took 24 hours for the free month to be credited to the Complainant’s account, this did not make the advertisement misleading. 
The Chairman noted that while the Complainant had experienced issues with the service they received, there was nothing in advertisement which was likely to mislead the consumer and the advertisement was not in breach of Rule 2 of the Code of Ethics. The Chairman said the advertisement had been prepared with a due sense of social responsibility to consumers and society, and was not in breach of Basic Principle 4 of the Code of Ethics. 

The Chairman said there was no apparent breach of the Advertising Codes and ruled that there were no grounds for the complaint to proceed.
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