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15/180

	COMPLAINT NUMBER
	15/180

	COMPLAINANT
	C. Chong

	ADVERTISER
	AA Smartfuel 

	ADVERTISEMENT
	AA Smartfuel Television

	DATE OF MEETING
	1 May 2015

	OUTCOME
	No Grounds to Proceed


Complaint:  The television advertisement for AA Smartfuel (AASF97 02 30- AA) promoted its Smartfuel card. An Asian taxi driver was shown on the job and stated, in part:
“I drive a lot of people around… Lucky I have AA fuelcard so for petrol I don’t pay so much… and because it’s cheaper I can pass the savings on to my customers, just kidding I keep the money. Petrol cheap and sometimes free.”
Complainant, C. Chong, said: “The advertisement breaches the Section 4 of the Code under ‘people’. The advertisement in question follows an Asian male taxi driver, ‘Edward’, and shows him to be cheap, inferring this as a stereotype. This is offensive to those of Asian ethnicity and is poor taste for a brand that has such a good reputation.”
The relevant provisions were Basic Principle 4 of the Code of Ethics and Basic Principles 3 and 6 of the Code for People in Advertising. 

The Chairman noted the concerns of the Complainant the advertisement was offensive to people of Asian ethnicity as it portrayed them as cheap and was in bad taste.
The Chairman noted Basic Principle 6 of the Code for People in Advertising allowed for the provision of humor in advertising as long as it was unlikely to cause serious and widespread offence. She also took into account the use of stereotypes were used in advertising, taking to simplify the communication process. 

The Chairman was of the view the depiction of the taxi driver ‘Edward’ in the advertisement was a light hearted and humorous interpretation of the benefits that could be expected when using the AA Smartfuel card, which included saving money. 

While noting the offence the advertisement had caused the Complainant, the Chairman was of the view the advertisement did not portray Asians as ‘cheap’ or in a manner which was reasonably likely to cause serious and widespread offence on the basis of ethnicity and was saved by the provision of humour. 
As such, the Chairman was of the view the advertisement was unlikely to cause serious and widespread offence on the grounds of ethnicity and was not in breach of Principles 3 and 6 of the Code for People in Advertising. The Chairman said the advertisement had therefore been prepared with a due sense of social responsibility to consumers and society, required by Basic Principle 4 of the Code of Ethics. Therefore, the Chairman ruled there was no apparent breach of the Advertising Codes.
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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