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15/140

	COMPLAINT NUMBER
	15/140

	COMPLAINANT
	M. Kirrane

	ADVERTISER
	uCool Games 

	ADVERTISEMENT
	Heroes Charge Television

	DATE OF MEETING
	7 April 2015

	OUTCOME
	No Grounds to Proceed


Complaint:  The television advertisement for the Heroes Charge mobile and tablet game (NZLHERC02803) showed cartoon skeletons being blown up by a mystery being. The advertisement said on screen “Heroes Charge” and showed a picture of a mobile phone and a tablet.
Complainant, M. Kirrane, said:  “The television advert for Heroes charge (which is a game) shows skeletons with glowing red eyes skulking around and being fired at and when hit they explode with bones going everywhere.

Shown at 6pm and 6.11pm this is too early for children to avoid seeing this… the ad showed violence had horror scenes it is unacceptable in my opinion and I would like to see it shown at a much later time when children can be reasonably expected to be in bed.”
The relevant provisions were Basic Principle 4 and Rules 6 and 7 of the Code of Ethics.

The Chairman noted the concerns of the Complainant the advertisement aired at a time when children could be amongst the viewing audience.  
The Chairman noted an earlier decision about the same advertisement which included similar complaints about the advertisement playing when children could be watching which the Chairman ruled had no grounds to proceed. That Ruling was appealed to the Chairperson of the Appeal Board by one of the Complainants and the Chairperson declined the appeal. The Ruling (15/053 Appeal 15/003) stated, in part:

“The Chairperson noted the Complainant said their primary concerns for appealing the Chairman’s Ruling was that the advertisement was given the wrong rating by the Commercial Approvals Bureau however, the Chairperson confirmed the role of the Complaints and Appeal Boards was to consider the content of the advertisement before it and its placement and timing, against the Advertising Codes of Practice. Therefore, while the rating of an advertisement was an important component of any consideration concerning exposure to children, the Chairperson said the focus was on whether the content had been prepared with a due sense of social responsibility to audiences, rather than whether the advertisement it was given the correct rating by another organisation.” 

The Chairman said the above precedent was directly applicable to the complaint before her. She noted the Complainant saw the advertisement during Friends, which was afforded a General Audiences rating, and was of the view the advertisement, which was also rated General Audiences, had been placed within its allocated rating. 

Further, while noting the offence the advertisement caused the Complainant, the Chairman maintained her view the cartoon skeletons being blown up in the advertisement was unlikely to cause serious and widespread offence to most people on account the advertisement clearly employed hyperbole and used humour.

While the Chairman acknowledge the Complainant’s experience and the effect they said the advertisement had on their child, she said the advertisement did not contain anything which was likely to lend support to unacceptable violent behaviour or unjustifiably play on fear.
As such, the Chairman said the precedent Ruling (15/053 Appeal 15/003) applied and the advertisement was not in breach of Rules 6 and 7 of the Code of Ethics and had been prepared and placed with a due sense of social responsibility to consumers and society, and was not in breach of Basic Principle 4 of the Code of Ethics. Therefore, she ruled there was no apparent breach of the Advertising Codes.
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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