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15/133

	COMPLAINT NUMBER
	15/133

	COMPLAINANT
	A. De Guzman

	ADVERTISER
	Philips Sonicare

	ADVERTISEMENT
	Philips Sonicare Point of Sale

	DATE OF MEETING
	25 March 2015

	OUTCOME
	Resolved 


Complaint:  The point of sale advertisement stated:

“$20 off Sonicare products. 
*Via redemption”

The back of the advertisement stated:
*Via redemption, see in store or visit www.philips.co,nz for full terms and conditions…”
Complainant, A. De Guzman, said after they purchased the product they were told to claim the $20 refund from the Philips Sonicare website. However, the a Philips Sonicare representative informed the Complainants  the promotion had finished in January.
The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethics.

The Advertiser, Philips, said: “From our point of view We have all the major retailers eg Farmers, Noel Leeming Harvey Norman, Smith City, involved in the promotions we do on Sonicare. At certain times in the year there is for example Cash Back offers where P05 material is sent to stores and displayed for a given period. In this case 1" November -31' December, all claims are received with a grace period to mid-January With only 4 people with in our company involved in this Range out on the road we cannot cover the entire country removing material after promos are finished, we do have to rely on the Retailer to monitor this as well If anything has been left on display it is unfortunate, but really is there blame on anyone. In this case the complainant has not looked at the date of the promo or filled in the Cash Back claim form he is only saying he saw a tag.
We have even found more than once that cash backs and other promos for different products have ended up on our stands and ours on other stands, is it the store or the consumer putting things in the wrong place who really knows. Products get stolen, broken, vandalised frequently, again it's not the stores fault and not ours, we just get on with our job and rectify…”
The Chairman noted the Advertiser’s response that said the full terms and conditions were available to consumers that also included the date the offer expired.  She also noted it was the responsibility of the stores to remove expired offers.

The Chairman agreed. She was of the view the promotion clearly directed consumer to it website for the terms and conditions that applied to the promotion. Upon looking at the website the Chairman noted the relevant information for consumers was clearly stated including the beginning and end dates of the promotion.

In light of the explanation received from the Advertiser, the Chairman said it would serve no further purpose to present the matter before the Complaints Board and ruled the matter was Resolved. 

Chairman’s Ruling: Complaint Resolved
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