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	COMPLAINT NUMBER
	15/126

	COMPLAINANT
	L. Mouat on behalf of The Association of New Zealand Advertisers

	ADVERTISER
	Moa Brewing

	ADVERTISEMENT
	Moa Facebook and Instagram

	DATE OF MEETING
	16 April 2015

	OUTCOME
	Settled


Complaint: The advertisement for Moa beer appeared on Facebook and Instagram. The Advertisement featured a scuba diver in the sea drinking a bottle of Moa beer accompanied by the statement: “Post-dive refreshments.”  

Complainant, L. Mouat, said: “The Association of New Zealand Advertisers (ANZA) believes this is a breach of the Code for Advertising and Promotion of Alcohol.” 
The Complainant said the advertisement had linked alcohol with a hazardous practice and as such was in breach of the high standard of social responsibility required of alcohol advertising. Consequently, the Complainant said the advertisement was in breach of Principle 1 and Guideline 1(e) of the Code for Advertising and Promotion of Alcohol.
The relevant provisions were Principle 1 and Guideline 1(e) of the Code for Advertising and Promotion of Alcohol.

The Advertiser, Moa Brewing, said: “… we have removed the content from both our Facebook and Instagram accounts.”
The Chairman noted the Advertiser removed the advertisement from Facebook and Instagram upon receipt of the complaint.
Noting the self-regulatory action taken by the Advertiser, the Chairman said that it would serve no further purpose to place the matter before the Complaints Board. The Chairman ruled that the matter was settled.

Chairman’s Ruling: Complaint Settled
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