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15/123

	COMPLAINT NUMBER
	15/123

	COMPLAINANT
	M. Anderson

	ADVERTISER
	Tony’s Tyre Service

	ADVERTISEMENT
	Tony’s Tyre Service Television

	DATE OF MEETING
	30 March 2015

	OUTCOME
	No Grounds to Proceed


Complaint:  The television advertisement for Tony’s Tyre Service began with a cartoon image of two road signs pointing the directions to Papanui or Papatoetoe. The voiceover stated: “From Papanui to Papatoetoe. You’ll pass a lot of tyre stores and never find a better price for tyres than at Tony’s Tyres…”
Complainant, M. Anderson, said:  “My only complaint is not about the products they are selling but its more about the correct pronunciation of the Maori Place names in their advertisement, Papanui (Pap-pa-nui) and Papatoetoe (pappa-towee-towee). It is common knowledge that these names are always mispronounced. But I think that it is very important that Maori names are always pronounced correctly so as to not demean the value of that Place Name and cultural significance as well.

I think it appropriate that the business is made aware of this and they correct their advertisement with the correct pronunciation of the Maori Place Names.”
The relevant provisions were Basic Principle 4 and Rule 5 of the Code of Ethics. 

The Chairman noted the Complainant’s concerns with the pronunciation of the two Maori place names Papanui and Papatoetoe. 

She then referred to a previous Chairman’s Ruling (13/014) that dealt with a similar issue, specifically the pronunciation of the word “Kowhai” in an advertisement. That decision stated, in part: 
“The Chairman noted the Complainant was offended at the pronunciation of the word “Kowhai.” However, she was of the view that the incorporation of a Maori word into a business title and, subsequently, into advertisements promoting those businesses reflected a growing acknowledgment of Te Reo Maori by all New Zealanders rather than disrespect.
Therefore, while she acknowledged the Complainant’s concerns, she ruled mispronunciation of Maori words in advertisements did not meet the threshold to be said to breach the requirement to observe a due sense of social responsibility and ruled there was no apparent breach of the Code of Ethics. 
The Chairman said the above decision was directly applicable to the complaint before her.
The Chairman commented it was Maori names that were chosen to feature in the advertisement - something that was quintessentially New Zealand  - when it could have been Auckland or Albany. 
When addressing the way the presenter pronounced the place names the Chairman was of the view this reflected the way most New Zealanders also pronounced them.

While the Chairman acknowledged the offence the mispronunciation of the Maori place names in the advertisement caused the Complainant, the Chairman did not consider it to have demeaned the value of those place names or the cultural significance of them, as the Complainant suggested. 
In light of these observations and taking into account Chairman’s Ruling 13/014, the Chairman said the advertisement had been prepared with a due sense of social responsibility to consumers and to society and ruled there was no apparent breach of the Advertising Codes.
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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