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15/024

	COMPLAINT NUMBER
	15/024

	COMPLAINANT
	 W. Kukard and Others

	ADVERTISER
	New Zealand Transport Agency

	ADVERTISEMENT
	NZTA Television

	DATE OF MEETING
	23 January 2015

	OUTCOME
	No Grounds to Proceed


Complaint:  The television advertisement for NZTA showed a woman driving through suburban streets. Neon numbers appeared on the people the driver passed, implying the speeds the woman was travelling at.  Two women going to a sports day ran out from behind a car in front of the driver. The driver hit the sports bag of one of the women who was seen getting up from the road after the collision. She had been branded with the number 56. Everyone looked shocked. The advertisement ended with the onscreen statement: “Your speed affects others. Slow down,” along with the Safer Journeys and New Zealand Government logos.  
Complainant, W, Kukard, said:  the advertisement was misleading as the driver would have hit the sportswoman at any speed as the sportswoman ran out without looking.
Duplicate Complainants shared similar views and added the delivery of the advertisement made a negative rather than a positive impact on viewers as the advertisement implied the driver was at fault when the sportswoman was negligent in running out onto the road without looking. 
The relevant provisions were Basic Principle 4 and Rules 2, 11 and 12 of the Code of Ethics.

The Chairman noted the Complainants’ views the advertisement was misleading as the driver was not to blame for the accident.  She first considered the advertisement under Rule 11 of the Code of Ethics. 

Rule 11 of the Code of Ethics provided for robust expression of belief or opinion being as expressed by the Advertiser and, therefore, such opinions may be robust. However, opinion should be clearly distinguishable from factual information. The identity of an Advertiser in matters of public interest or political issues should also be clear.

The Chairman said it was clear the advertisement before her was an advocacy advertisement by the NZTA and warned drivers that the speed they travel at affects others. She noted the identity of the Advertiser, in this case the NZTA clear. Accordingly, the Chairman said the advertisement fulfilled that requirement in Rule 11.

The Chairman said the message was an important public safety campaign about the dangers of driving at speed. She noted the Complainants all shared the view that the advertisement was misleading and driver would have hit the sportswoman at any speed as the sportswoman had ran across the road without looking.
The Chairman acknowledged the sportswoman ran onto the road without looking. She also acknowledged the driver would have hit her at any speed. However, the Chairman was of the view the advertisement’s tagline “Your speed affects others. Slow down,” cautioned drivers to be mindful of the unpredictable behavior of pedestrians and how the travelling within the limit would allow a driver to stop in time.   
While she acknowledged the Complainants’ views about the advertisement, the Chairman said it contained an important public safety message for drivers to watch their speed in order to be able to react to any situation. She was of the view the safety element outweighed the Complainants’ concerns about who was to blame for the accident, or that the accident would have happened irrespective of the speed the car was travelling.

Therefore, the Chairman said there was nothing in the advertisement that was misleading or was likely to deceive or mislead viewers. As such, the Chairman said the advertisement had been prepared with the requisite sense of social responsibility to society and ruled there was no apparent breach of the Advertising Codes.

Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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