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	COMPLAINT NUMBER
	14/626

	COMPLAINANT
	D. Doherty-Ramsay

	ADVERTISER
	The Edge Radio 

	ADVERTISEMENT
	The Edge Radio Cinema

	DATE OF MEETING
	9 December 2012

	OUTCOME
	No Grounds to Proceed


Complaint:  The cinema advertisement for The Edge radio station featured a succession of multiple coloured screens bearing musical artists’ names as the voiceover stated: “Hit after hit, after massive hit. The Edge is hit music now.” The end of the advertisement featured the station’s name on quickly changing coloured screens.
Complainant, D. Doherty-Ramsay, said: “… As someone with epilepsy and photosensitivity this ad was needlessly triggering. There was no warning before the film or the ad that the ad would feature this rapid flashing, and in my view this ad should removed - I was lucky not to have a seizure right then and there in the cinema and until this ad is pulled it is very likely someone will.”
The relevant provisions were Basic Principle 4 of the Code of Ethics.
The Chairman noted the Complainant’s concerns the rapidly cycling screens that were a feature of the advertisement could trigger a seizure.
The Chairman she said while she sympathised with the Complainant’s issues, she said the advertisement was not likely to cause this reaction in the majority of viewers.

While the Chairman said a warning before such advertisement would be helpful for people who suffer from photosensitivity she said the absence of such a warning did not mean the advertisement was in breach of the requisite sense of social responsibility to society and to consumers required under Basic Principle 4 of the Code of Ethics. Therefore, the Chairman said there was no apparent breach of the Advertising Codes.

Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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