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14/623

	COMPLAINT NUMBER
	14/623

	COMPLAINANT
	A. Halliwell

	ADVERTISER
	Metal Skills Ltd

	ADVERTISEMENT
	Metal Skills Ltd Vehicle

	DATE OF MEETING
	28 January 2015

	OUTCOME
	Not Upheld


SUMMARY

The advertisement for Metal Skills Ltd stated: “Where form follows function …” The advertisement included a peeled-back section that revealed the torso of a woman in a bikini. 
The Complainant said the advertisement had used sexual appeal in an exploitative way to draw attention to an unrelated product and was likely to cause serious and widespread offence and would reinforce negative stereotypes of women.  
The Complaints Board was of the view that an image of a woman in bikini could not automatically be considered implicitly sexual or exploitative. In the case before it, the Complaints Board said the image was neither salacious nor provocative and was linked, albeit tenuously, to the statement “where form follows function.”
The Complaints Board said the advertisement did not reach the threshold to be considered exploitative or degrading and, taking into account generally prevailing community standards, was unlikely to cause serious or widespread offence.

The Complaints Board ruled to Not Uphold the complaint.

[No further action required]
Please note this headnote does not form part of the Decision.
COMPLAINTS BOARD Decision
The Chairman directed the Complaints Board to consider the advertisement with reference to Basic Principle 4 and Rule 5 of the Code of Ethics and Basic Principles 3 and 5 of the Code for People in Advertising. This required the Complaints Board to consider whether the advertisement contained anything which, in the light of generally prevailing community standards, was likely to cause serious or widespread offence taking into account the context, medium, audience and product (including services). The Complaints Board also considered whether the advertisement had been prepared with a due sense of social responsibility to consumers and to society. Basic Principle 3 and 5 of the Code for People in Advertising stated advertisements should not portray people in a manner which, taking into account generally prevailing community standards, is reasonably likely to cause serious or widespread offence on the grounds of their gender, while Basic Principle 5 said advertisements should not employ sexual appeal in a manner which is exploitative and degrading of any individual or group of people in society to promote the sale of products or services. In particular people should not be portrayed in a manner which uses sexual appeal simply to draw attention to an unrelated product.

The Complainant said the advertisement had used sexual appeal in an exploitative way to draw attention to an unrelated product and was likely to cause serious and widespread offence and would reinforce negative stereotypes of women.  

The Complaints Board then turned to the response from the Advertiser and noted where it stated: “This advert ... was a light-hearted approach in advertising an "unexciting" sheet metal manufacturer in a new and different way to get attention. The idea of the female image was born from a desire to communicate to the market place that we make interesting, high class, quality product from cold pieces of steel… It was never the intention of the company to discredit or degrade the female form, but just the opposite, the intention was to promote the female form as a thing of beauty and not an object of desire.”
Looking at the advertisement, the Complaints Board was of the view that an image of a woman in bikini could not automatically be considered implicitly sexual or exploitative. In the case before it, the Complaints Board was of the view the image was neither salacious nor provocative and therefore, unlikely to reinforce negative stereotypes of women.
When considering the image in conjunction with the words: “Where form follows function …” the Complaints Board noted where the Advertiser stated: “The vast majority of people … interpret it in the context of a sheet metal plant where our function is to turn a sheet of cold, hard steel into a recognizable form,” and added “In this context the photo can be seen as related to the product produced.”
The Complaints Board said the link was tenuous. However, while it acknowledged the offence the image caused the Complainant, the Complaints Board said the advertisement did not reach the threshold to be considered exploitative or degrading and, taking into account generally prevailing community standards, was unlikely to cause serious or widespread offence.

Therefore, the Complaints Board ruled the advertisement was not in breach of Basic Principle 4 and Rule 5 of the Code of Ethics or Basic Principles 3 and 5 of the Code for People in Advertising. 
Accordingly, the Complaints Board ruled to Not Uphold the complaint.

Description of Advertisement

The advertisement for Metal Skills Ltd stated: “Where form follows function …” The advertisement included a peeled-back section that revealed the torso of a woman in a bikini. 

 Complaint from a. halliwell
The advertisement is printed on the back of Metal Skills Ltd van. The image mostly shows a list of their services, but the image seems to fold back, revealing a woman in a bikini. She's shot from chest to above the knees, cutting off her head and legs.
The main text reads 'Where form follows function.' This implies that the form (woman in a bikini) follows the function of being sexually available and an object of desire. Having only her breasts and groin (without her head shown) removes any idea that she's a person.

I want my daughter to be able to be a welder, a doctor, an engineer or whatever she wants to be. Seeing images of woman portrayed merely as sex objects to advertise welding reinforces the negative gender stereotypes that I thought we'd got past.
The ad breaches the code for people in advertising by using sexual appeal in an exploitative way to draw attention to an unrelated product. And breaches the code of ethics because it's likely to cause serious and widespread offence on the grounds of gender
CODE OF ETHICS

Basic Principle 4: All advertisements should be prepared with a due sense of social responsibility to consumers and to society.
Rule 5: Offensiveness - Advertisements should not contain anything which in the light of generally prevailing community standards is likely to cause serious or widespread offence taking into account the context, medium, audience and product (including services).
CODE FOR PEOPLE IN ADVERTISING
Basic Principle 3 - Advertisements should not portray people in a manner which, taking into account generally prevailing community standards, is reasonably likely to cause serious or widespread offence on the grounds of their gender; race; colour; ethnic or national origin; age; cultural, religious, political or ethical belief; sexual orientation; marital status; family status; education; disability; occupational or employment status.

Basic Principle 5 - Advertisements should not employ sexual appeal in a manner which is exploitative and degrading of any individual or group of people in society to promote the sale of products or services. In particular people should not be portrayed in a manner which uses sexual appeal simply to draw attention to an unrelated product. Children must not be portrayed in a manner which treats them as objects of sexual appeal.
Response from Advertiser, metal skills ltd

Thank you for the opportunity to respond to the recent complaint made regarding the advertising material on our delivery truck.
This advert was developed over 10 years ago to promote the company profile that was in keeping with an important aspect of our organisational culture that is "cheeky fun". It was a light-hearted approach in advertising an "unexciting" sheet metal manufacturer in a new and different way to get attention. The idea of the female image was born from a desire to communicate to the market place that we make interesting, high class, quality product from cold pieces of steel. By using an organic but impersonal sculpture as a contrast to the inorganic steel we achieved the brief. We regard it as a piece of art on our truck rather than a piece of exploitive material as implied by the complaint made. We did not think it breached advertising standards as it is not personal and the image shows a clad torso not a naked torso. We specifically ensured there was no face for this reason. Another example of a partial body shot used is the recent Bendon Outlet advert where the legs and most of the face are missing. Please refer to Example #1.
It was never the intention of the company to discredit or degrade the female form, but just the opposite, the intention was to promote the female form as a thing of beauty and not an object of desire. Unfortunately, our mission statement "where form follows function" has in this instance been misinterpreted as meaning something derogatory and negative. The vast majority of people however interpret it in the context of a sheet metal plant where our function is to turn a sheet of cold, hard steel into a recognizable form. The form is secondary after function and in the advert represents quality, style, appearance and perfection. The only way to portray this and to get the message across to potential customers was to use the best model (example) possible... the female form.
The purpose of the company is to manufacture product (s) in many shapes and forms which can include replicating items in the shape of the female or male figure. We are able to reproduce product from any photo or drawing provided into a work of art. We use the latest technology in laser cutting, turret punching, folding, and assembly, powder coating and welding to produce these items to spec. Please refer to the attached photos of examples that have been advertised in our new state of the art factory. The advert also highlights the fact that we can take the photo of the female form on the truck and using these same techniques reproduce the image from the sheet of steel into anything the customer desires such as a framed punched picture, laser cut bottle opener or a powder coated etched wall hanging. Please refer to the attached photo of the powder coated statute. In this context the photo can be seen as related to the product produced. We are as the advert states precision sheet metal engineers and not just a welding jobbing shop as implied by the complaint.
The artwork was supplied by advertising agency Tosco Communications on the 25 November 2004 for a cost of $2780.69 plus GST. This advert has been on the truck and our business cards for over ten years and this is the first complaint we have had so we feel the image has not caused widespread offence. If there had been adverse reaction when it was first done in 2004 we would have changed it immediately but instead we received numerous positive comments. This indicated the advertising was working as intended and we regard it as a successful campaign.
We look forward to your reply regarding this matter.
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