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14/615

	COMPLAINT NUMBER
	14/615

	COMPLAINANT
	S. Fraser

	ADVERTISER
	Habitual Fix

	ADVERTISEMENT
	Habitual Fix In-store Poster

	DATE OF MEETING
	10 December 2014

	OUTCOME
	Not Upheld


SUMMARY

The in-store poster advertisement for Habitual Fix food featured the torso of a woman dressed in jean shorts and a tool belt. The pockets of the tool belt were stuffed with food and drink. The text accompanying the advertisement said: “We’ve fixed something for you tradies.”
The Complainant said the advertisement used sex appeal to advertise a totally unrelated product and was extremely offensive.
The Complaints Board agreed the image had employed sexual appeal to sell an unrelated product. However, it said the advertisement was saved by the provision for humour. Taking into account precedent Complaints Board Decisions, the Complaints Board said the image did not reach the threshold to be considered exploitative or degrading and was unlikely to cause serious or widespread offence.

Accordingly, the Complaints Board ruled to Not Uphold the complaint.

[No further action required]
Please note this headnote does not form part of the Decision.
COMPLAINTS BOARD Decision
The Chairman directed the Complaints Board to consider the advertisement with reference to Basic Principle 4 and Rule 5 of the Code of Ethics and Basic Principles 5 and 6 of the Code for People in Advertising. Rule 5 of the Code of Ethics required the Complaints Board to consider whether, light of generally prevailing community standards, the advertisement was likely to cause serious or widespread offence taking into account the context, medium, audience and product (including services), while Basic Principle 4 of the same code required the Complaints Board to consider whether the advertisement had been prepared with a due sense of social responsibility to consumers and to society.
Basic Principle 5 of the Code for People in Advertising said advertisements should not employ sexual appeal in a manner which is exploitative and degrading of any individual or group of people in society to promote the sale of products or services. In particular people should not be portrayed in a manner which uses sexual appeal simply to draw attention to an unrelated product. A level of humour was also provided for under Basic Principle 6. 

The Complainant said the advertisement used sex appeal to advertise a totally unrelated product and was extremely offensive.

The Complaints Board then turned to the response from the Advertiser and noted where it said: “The poster was changed about 2 weeks ago to the exact same image with a male …    We think the image does not degrade females in fact empowers them by saying that women have the skills to be tradesmen rather than the male stereotypes.”

The Complaints Board noted a range of different precedents, including 14/119 (Burger Fuel) and 14/499 (Airsoft gun Centre). The Complaints Board agreed the poster image did contain a level of sexual appeal in relation to the image of a female body in jean shorts.   However, taking into account the nature of the image including the components of the ‘meal deal’ being depicted in a tool belt, and the play on words relating to the “tradie fix” deal, the Complaints Board agreed the advertisement was saved by the provision in Basic Principle 6 of the Code for People in Advertising in relation to the use of humour.

The Complaints Board confirmed the advertisement did not reach the threshold to be considered exploitative or degrading and, taking into account generally prevailing community standards, was unlikely to cause serious or widespread offence.

Therefore, while it acknowledged the offence the image caused the Complainant, the Complaints Board ruled the advertisement was not in breach of Basic Principle 4 and Rule 5 of the Code of Ethics or Basic Principles 5 and 6 of the Code for People in Advertising. 
Accordingly, the Complaints Board ruled to Not Uphold the complaint.

Description of Advertisement

The in-store poster advertisement for Habitual Fix food featured the torso of a woman dressed in jean shorts and a tool belt. The pockets of the tool belt were stuffed with food and drink. The text accompanying the advertisement said: “We’ve fixed something for you tradies.”

Complaint from s. fraser
I would like to lodge a complaint in regard to the attached photo of an advert used by Habitual Fix.
The ad is displayed in the window of the Featherston St store of Habitual Fix and shows the exposed midriff of a woman, wearing a tool belt, holding a sandwich, drink and cookie. The tagline reads: "We've fixed something for you tradies."
The ad uses sex appeal to advertise a totally unrelated product and is extremely offensive.

Code of Ethics

Basic Principle 4: All advertisements should be prepared with a due sense of social responsibility to consumers and to society.

Rule 5: Offensiveness - Advertisements should not contain anything which in the light of generally prevailing community standards is likely to cause serious or widespread offence taking into account the context, medium, audience and product (including services).
Code for People in Advertising 

Basic Principle 5 - Advertisements should not employ sexual appeal in a manner which is exploitative and degrading of any individual or group of people in society to promote the sale of products or services. In particular people should not be portrayed in a manner which uses sexual appeal simply to draw attention to an unrelated product. Children must not be portrayed in a manner which treats them as objects of sexual appeal.

Basic Principle 6 - Humour and satire are natural and accepted features of the relationship between individuals and groups within the community. Humorous and satirical treatment of people and groups of people is acceptable, provided that, taking
Response from Advertiser, HABITUAL FIX
Thanks for getting in contact. The poster was changed about 2 weeks ago to the exact same image with a male  …  We think the image does not degrade females in fact empowers them by saying that women have the skills to be tradesmen rather than the male stereotypes. 

We look forward to the response from the board.
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