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	COMPLAINT NUMBER
	14/596

	COMPLAINANT
	S. Moodie

	ADVERTISER
	Health Promotion Agency

	ADVERTISEMENT
	Say, Yeah Nah Television 

	DATE OF MEETING
	14 November 2014

	OUTCOME
	No Grounds to Proceed


Complaint:  The television advertisement (ALC0431 30 3) by the Health Promotion Agency stated, in part:
“Since when did beer have to toe the line, play the game, work for the man. Since when did beer have to taste like beer, or for that matter, have beer in it? Since 1990 never, that’s when. Not beersies, the beer that doesn’t have beer in it.  
Complainant, S. Moodie, said:  “Why is beer being advertised at this early time?”
The relevant provisions were Basic Principle 4 and Rule 11 of the Code of Ethics.

The Chairman noted the Complainant questioned the timing of the “beer” advertisement.

The Chairman noted the advertisement was about drinking water and was in the category of advocacy advertising. She said it was clearly intended to raise awareness about drinking water instead of beer and was not an advertisement for beer. She also noted that the Advertiser was clearly identified in the advertisement by the logos at the end of the advertisement. Having made the above observations, she said the advertisement was not in breach of Rule 11 of the Code of Ethics. 

While she acknowledged the concern of the Complainant about the timing of the advertisement, she said it promoted an important public health message and, in light of generally prevailing community standards, there was no apparent breach of Basic Principle 4 or Rule 11 of the Code of Ethics. 
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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