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14/544

	COMPLAINT NUMBER
	14/544

	COMPLAINANT
	A. Kempthorne & B. Dowling

	ADVERTISER
	Wicked Campers

	ADVERTISEMENT
	Wicked Campers Vehicle

	DATE OF MEETING
	28 October 2014

	OUTCOME
	Upheld


SUMMARY

The advertisement on the back of a Wicked Campers minivan included the website address (www.wickedcampers.co.nz) “RENT ME” and a phone number. The back of the minivan contain the lyrics from a song and said “HE WHO FUCKS NUNS WILL LATER JOIN THE CHURCH.”
The Complainants, A. Kempthorne and B. Dowling, said the quote on the back of the rental vehicle was offensive and it could be seen by children.
The Complaints Board was disappointed that this particular Advertiser had a policy of not responding to complaints (14/097, 14/092) and had indicated it would not respond to the latest complaint. It also expressed its concern at the Advertiser’s refusal to engage with, and respect, the principles of self-regulation.

The Complaints Board said the quote on the back of the vehicle was deliberately provocative and was likely to cause serious and widespread offence to the majority of audiences.
Accordingly, the Complaints Board ruled to Uphold the complaint.
[Advertisement to be removed]

Please note this headnote does not form part of the Decision.
COMPLAINTS BOARD Decision

The Chairman directed the Complaints Board to consider the advertisement with reference to Basic Principle 4 and Rules 4 and 5 of the Code of Ethics. This required the Complaints Board to consider whether the advertisement contained anything which clearly offended against generally prevailing community standards taking into account the context, medium, audience and product and whether, given the generally prevailing community standards it contained anything that was likely to cause serious or widespread offence. The Complaints Board was also required to consider whether the advertisement had been prepared with a due sense of social responsibility to consumers and to society.
The Complaints Board noted the concerns of the Complainants that the quote on the back of the rental vehicle was offensive and it could be seen by children.

As a preliminary matter, the Complaints Board noted numerous attempts by the Secretariat to contact the Advertiser for a response to the complaint; however, no response had been received by the deadline given. The Complaints Board was disappointed that this particular Advertiser had a policy of not responding to complaints (14/097, 14/092; 14/404). It also expressed its concern at the Advertiser’s refusal to engage with, and respect, the principles of self-regulation.

The Complaints Board then turned to look at a photograph of the vehicle which included the word ‘fuck’. It noted that word and its variations appeared as the third, fourth, sixth, seventh and eighth most offensive expletives out of 31 in the Broadcasting Standards Authority 2013 survey titled “What Not to Swear. The Acceptability of Words in Broadcasting 2013” which the Board used as a useful guide to generally prevailing community standards.
The Complaints Board then referred to a number of earlier Complaints Board Decisions (07/255; 09/098; 11/432; 13/513) that had been Upheld because it had found the use of the word - or the appearance of the word in a combination of letters and symbols - was likely to have caused serious and widespread offence in light of generally prevailing community standards. 
The Complaints Board said the above precedent Decisions were directly applicable to the complaints before it. 
When considering the medium of a rental van; its high visibility and mobility, the Complaints Board took into account the offensive nature of the term and the wide range of people that could potentially view the advertisement (including those under 18 years of age). The Complaints Board said the quote on the back of the minivan, while the lyrics to a Clash song, was deliberately provocative and offensive and due to its medium, was widely accessible by a varied audience. 
The Complaints Board said while the reference to the lyrics from a song may appeal to the Advertiser’s target market, the quote clearly offended against generally prevailing community standards and was likely to cause serious and widespread offence to most people. The Complaints Board also said the advertisement had not been prepared with a due sense of social responsibility to consumers and to society and ruled the advertisement was in breach of Basic Principle 4 and Rules 4 and 5 of the Code of Ethics.
Accordingly, the Complaints Board ruled to Uphold the complaint.

Description of Advertisement

The advertisement on the back of a Wicked Campers minivan included the website address (www.wickedcampers.co.nz) “RENT ME” and a phone number. The back of the minivan contain the lyrics from a song and said “HE WHO FUCKS NUNS WILL LATER JOIN THE CHURCH.”
Complaint from a. kempthorne
Foul language, objectionable content.  We pulled up directly behind this vehicle at a service station.  We had our 8 and 6 year old children with us in the car, and this Sloan was easily visible for them to read.  However even if they had not been with us I still would have been shocked by this slogan and disappointed that this company continues to display obscene messages on their vehicles.  This is an unacceptable driving distraction in our beautiful country and could cause actually cause an accident due to an indignant and angry reader!  Please consider this complaint.
Complaint from b. dowling

I believe the writing on the back of the camper is well beyond what is normally acceptable. If I had my child in the car and read this I would have great difficulty explaining this. I am also no prude and generally don't care too much about things but felt strong enough to complain. I did call the 0800 number on the bus but was advised the person was only taking bookings and I would need to email someone called John.

CODE OF ETHICS

Basic Principle 4: All advertisements should be prepared with a due sense of social responsibility to consumers and to society.
Rule 4: Decency - Advertisements should not contain anything which clearly offends against generally prevailing community standards taking into account the context, medium, audience and product (including services).

Rule 5: Offensiveness - Advertisements should not contain anything which in the light of generally prevailing community standards is likely to cause serious or widespread offence taking into account the context, medium, audience and product (including services).
Response from Advertiser, wicked campers
No response was received from the Advertiser, Wicked Campers.
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