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	COMPLAINT NUMBER
	14/385

	COMPLAINANT
	A. Creagh

	ADVERTISER
	Brand Developers 

	ADVERTISEMENT
	Shark Lift Away Television

	DATE OF MEETING
	22 July 2014

	OUTCOME
	No Grounds to Proceed


Complaint:  The advertisement for the Shark Lift Away steam cleaner repeatedly promoted the device as being chemical free.
Complainant, A. Creagh, said:  “The advertisement used the term ‘chemical free’ on many occasions. Obviously this is complete nonsense as everything is composed of chemicals. They appear to be using the term to imply that chemicals other than water are bad for your health and/or environment by their very nature. This also is nonsense.

Advertisers should not be allowed to make ridiculous claims like these, they could quite easily market their product without lying to potential customers.”
The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethics.

The Chairman noted that, in the Complainant’s view, promoting the shark lift away steamer cleaner as chemical free was misleading as “everything is composed of chemicals.”
The Chairman said the Complainant had taken a literal and extreme interpretation of the advertisement. She said the term “chemical free” was used to emphasise the cleaner operated on water as opposed to a chemical cleaning agent.
Therefore, the Chairman said the claim that the device was “chemical free” did not reach the threshold to be likely to mislead or deceive consumers and the advertisement observed the requisite sense of social responsibility to consumers and to society. Therefore, the Chairman ruled there was no apparent breach of the Advertising Codes.
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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