[image: image1.png]ADVERTISING STANDARDS AUTHORITY

[a)
=]
=
L)
-
2
4
-
n
o
o
>
Y
O







14/360

	COMPLAINT NUMBER
	14/360

	COMPLAINANT
	S. McAuliffe

	ADVERTISER
	Jill Wilby Homeopathy

	ADVERTISEMENT
	Jill Wilby Homeopathy Website

	DATE OF MEETING
	22 July 2014

	OUTCOME
	Settled


SUMMARY

The website advertisement for Jill Wilby Homeopathy (www.wilbyhomeopathy.co.nz) advertised homeopathic products and services. The website promoted the therapeutic benefits of homeopathy on numerous conditions such as asthma, arthritis and hair loss. 
The Complainant said there was no robust evidence to support the claim about homeopathy being able to help with the conditions listed. 
Noting the self-regulatory action of the Advertiser to amend the advertisement, the Complaints Board ruled the complaint had been settled.

[No further action required]
Please note this headnote does not form part of the Decision.
COMPLAINTS BOARD Decision
The Chairman directed the Complaints Board to consider the advertisement with reference to Principles 2 and 3 of the Therapeutic Services Codes. This required the Complaints Board to consider whether the advertisement was truthful, balanced and not misleading and that claims must be valid and have been substantiated. It also required advertisement to observe a high standard of social responsibility.
The Complaints Board noted the Complainant’s concern that the claims made on the home page of the website could not be substantiated.

It then turned to the response received from the Advertiser and noted where it stated: “With regard to your clarification of this matter and advice as to the recommended course of action, the relevant sections have been deleted or altered to meet the current advertising standards.”
The Complaints Board noted the specific claims that were subject to the complaint had been amended. 
Noting the self-regulatory action of the Advertiser, the Complaints Board ruled the complaint had been settled.
Description of Advertisement

The website advertisement for Jill Wilby Homeopathy (www.wilbyhomeopathy.co.nz) advertised homeopathic products and services. The website promoted the therapeutic benefits of homeopathy on numerous conditions such as asthma, arthritis and hair loss. 

Complaint from s. mcauliffe
Wilby Homeopathy provides homeopathic products and services and advertises them at: http://www.wilbyhomeopathy.co.nz/
The advertising on their website violates Therapeutic Services Code Principles 2 and 3 and Therapeutic Products Advertising Code Principles 2 and 3.

The advertisement states that homeopathy can help with all conditions: "Any condition can be considered in homeopathy. Remedies are indicated for use with viruses, mental/emotional disturbances (grief, depression, anxiety, self esteem issues, self harm) and for physical conditions - either acute or chronic."  The advertisement also more specifically claims homeopathy can be used to treat conditions including:

- Asthma

- Allergies

- Thyroid issues

- Crohns disease

- Gout

- Fibromyalgia

- Post surgical issues

- Arthritis

- Sciatica

- OOS

- Eczema

- Vertigo

- Hair loss

- Reflux

- Anxiety

- Social issues

- Growth disorders

- Tonsillitis

- Childhood illnesses

- Acne

- Period problems

- Hayfever

- Substance addiction

These claims are untrue/unproven, violating Therapeutic Services Code Principle 3, guideline (a) and Therapeutic Products Code Principle 2.  It also satisfies Therapeutic Products Code Part B1, Requirement 3 for a complaint.  Current research indicates no effects beyond that of placebo for any condition whatsoever, and the principles that it depends on are incompatible with tested scientific and medical principles.

The Australian National Health and Medical Research Council undertook a detailed examination of homeopathy for 68 different conditions and concluded in 2014 that "there is no reliable evidence that homoeopathy is effective for treating health conditions." [Ref 1]

The British House of Commons Science and Technology Committee has stated:

"In our view, the systematic reviews and meta-analyses conclusively demonstrate that homeopathic products perform no better than placebos. The Government shares our interpretation of the evidence." [ref 2]

The Cochrane Collaboration undertook a metastudy in 1998 and revised it in 2007, which found no reliably positive effects.

The Lancet meta analysis (2005) examined 110 controlled studies of homeopathy and showed there was no effect beyond that of a placebo. [ref 3]

This advertising also violates Therapeutic Products Code Principle 3 and Therapeutic Services Code Principle 2. Suggesting that homeopathic remedies are suitable treatment for the stated conditions is socially irresponsible.

It may encourage sufferers to seek ineffective treatment and forgo legitimate treatment.  This could result in unnecessary suffering and unjustified costs.
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Therapeutic Products Advertising Code

Principle 2 - Advertisements must be truthful, balanced and not misleading. Claims must be valid and have been substantiated.

Principle 3 - Advertisements must observe a high standard of social responsibility.

Response from Advertiser, Jill wilby homeopathy
Thank you for your letter of 7 July 2104 advising me of several issues regarding wording contained in my website that breached the guidelines of the Therapeutic Products Advertising Code Principles 2 and 3.

With regard to your clarification of this matter and advice as to the recommended course of action, the relevant sections have been deleted or altered to meet the current advertising standards.

Thank you for your assistance with this matter
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