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14/356

	COMPLAINT NUMBER
	14/356

	COMPLAINANT
	J. Fogarty

	ADVERTISER
	Heinz

	ADVERTISEMENT
	Heinz Website

	DATE OF MEETING
	26 January 2015

	OUTCOME
	Withdrawn


Complaint:  The website advertisement for www.forbaby.co.nz stated, in part:

“Claim your $3.00 OFF Heinz Nurture Coupon
Thank you for choosing Heinz Nurture. Please enter your details below to claim your Coupon.

Heinz Nurture® follow-on formula & toddler milks have been scientifically developed by our infant nutrition experts to support your little one's growth and development.
Heinz Nurture® Gold Follow-On Formula and Toddler Milk Drink contain Digesti Plus®. The only one* with both prebiotics and probiotics to support healthy digestion.
*Based on the Heinz Wattie's New Zealand Ltd review of the follow-on formula and toddler milk drink products on the market in NZ as at January 2014.
Enter your details below to claim your coupon...”
The Complainant J. Fogarty said: the website www.forbaby.co.nz website made misleading, unsubstantiated and prohibited claims about follow on and toddler formula in breach of the Code of Ethics and the Code for Advertising Food. 
Further correspondence from the Complainant said, in part:  “Withdrawing these complaints seems the best option, given the precedents set last year.”
The relevant provisions were Basic Principles 3, 4 of the Code of Ethics and Principle 1 Guidelines 1(a) 1(e) and Principle 2 Guidelines 2(a) 2(d) of the Code for Advertising Food
The Chairman noted further correspondence from the Complainant who indicated that they wanted to withdraw their complaint. 

On consideration of the request to withdraw the complaint by the Complainant the Chairman said the matter should be withdrawn.

Accordingly, the Chairman ruled the complaint be withdrawn.

Chairman’s Ruling: Complaint Withdrawn
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