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14/309

	COMPLAINT NUMBER
	14/309

	COMPLAINANT
	J. Schultz

	ADVERTISER
	Grabone

	ADVERTISEMENT
	Grabone Website

	DATE OF MEETING
	11 June 2014

	OUTCOME
	No Grounds to Proceed


Complaint:  The website advertisement that appeared on Grabone featured a variety of products such as lingerie and perfume. One of the products was headed “sensuous lingerie.” 
Complainant, J. Schultz, said:  I object to the nature of the advertisements: … lingerie showing in intimate detail female body parts and women portrayed in erotic sexual poses.  I object that men, impressionable adolescent boys and young boys have access to this objectionable material. If you went to an adult only shop or a stationery shop, adolescent boys and young boys would not be allowed in or be able to buy this material.  As it is at a stationery shop all material like this in magazines is in sealed plastic & only saleable to adults.”
The relevant provisions were Basic Principle 4 and Rules 4 and 5 of the Code of Ethics.

The Chairman noted that, in the Complainant’s ’view, advertisements for “sensuous  lingerie were objectionable and that “men, impressionable adolescent boys and young boys” should not be able to have access to such products.
The Chairman then turned to an earlier Chairman’s Ruling (10/776) that dealt with lingerie advertisments. That Ruling stated, in part: 

“[The Chairman] “was also aware that there were many precedents for advertising underwear, and referred to an earlier Complaints Board Decision, 05/293, in which the Board confirmed its long-held view that the use of models wearing the product to advertise lingerie was acceptable to the majority of people.” 
Looking at the complaint before her, the Chairman was of the view that the advertisement was not explicit and said the above precedent was directly applicable to the complaint before her. 

The Chairman said the advertisement did not contain anything that would clearly offend against prevailing community standards taking into account the context, medium, audience and product and did not reach the threshold to cause serious or widespread offence. Therefore, the Chairman said there was no apparent breach of the Advertising Codes.
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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