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	COMPLAINT NUMBER
	14/150

	COMPLAINANT
	W. Westphal

	ADVERTISER
	Genesis Energy and NZ Government

	ADVERTISEMENT
	Genesis Energy Shares, Television

	DATE OF MEETING
	28 March 2014

	OUTCOME
	No Grounds to Proceed


Complaint: The television advertisement for Genesis Energy stated in part: “The Genesis Energy Share offer is coming soon” and employed a well-known tune stating “they are everywhere man” to describe the vast array of people who can invest and ways to invest. The advertisement concluded with the statement:

“to get your investment statement go to genesisenergyshares.govt.nz, call 0800 90 30 90 or speak to a broker.” 

The Complainant, W. Westphal, said: “it is improper to advertise for sale the shares of Genesis Energy in the same manner that soap and cars and cold medicine… and will result in a happy successful investment… nowhere does it state there is risk … the whole practice of advertising investments is improper and should be forbidden… the suggestion to ‘get a copy of the investment portfolio’ at the end of ad is not enough to mitigate all the misleading images and information shown in the body of the ad.”
The relevant provisions were Basic Principle 2 and Basic Principle 3 of the Code Financial Advertising.
The Chairman noted the concerns of the Complainant the advertisement portrayed a “happy successful investment” without risk and it was not saved by the statement at the end of the advertisement “speak to a broker.” The Chairman noted the Complainant held a philosophical opposition to financial advertising.

The Chairman was of the view the advertisement was informative regarding the share offer and noted that while the advertisement used a song to provide that information to consumers, it was clear and unlikely to confuse most people. She also said most people would realise there was an associated risk with investments, however sources of further information were adequately and often displayed throughout the advertisement

As such, the Chairman said the advertisement observed the basic tenets of truth and clarity and was unlikely to mislead or deceive most people. She said the advertisement had been prepared with a high standard of social responsibility required by financial advertisements.

The Chairman ruled there was no apparent breach of Basic Principle 2 and Basic Principle 3 of the Code Financial Advertising and no apparent breach of the Advertising Codes.

Accordingly, the Chairman ruled the complaint had no grounds to proceed. 
Chairman’s Ruling: Complaint No Grounds to Proceed. 
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