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	COMPLAINT NUMBER
	14/099

	COMPLAINANT
	R. Patten

	ADVERTISER
	Bunnings Warehouse

	ADVERTISEMENT
	Bunnings Direct Mail

	DATE OF MEETING
	1 April 2014

	OUTCOME
	Settled


Complaint:  The direct mail advertisement for Bunnings Warehouse advertised a laundry tub as being 562mm. 

Complainant, R. Patten, said: “we had thought this was the width – apparently not. The tub was not advertised in a manner that a normal customer would relate to. The staff member we spoke to said the tubs were out of stock and the one we were looking at was not the correct one – even though it was underneath the pricing sign.”

The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethic. 

The Advertiser, Bunnings Warehouse, stated:  “I am aware of the situation that arose with this customer … Based on the feedback received, I immediately picked the matter up off the relevant buyer and additional sizing information was sourced and updated into our system so that going forward all our advertising carried depth and width sizing for this product., i.e. 562 x 460mm … Our aim is to always provide clear information to our customers on the products services we provide. We take all feedback from our customers seriously and act upon it where mistakes have been made or possible confusion exists. …”
The Chairman noted the explanation from the Advertiser that it would ensure that that future advertisements would include width and depth measurements to avoid the potential for customer confusion.

In light of the self-regulatory action taken by the Advertiser, the Chairman said it would serve no further purpose to place the matter before the Complaints Board and ruled the matter was settled.

Chairman’s Ruling: Complaint Settled
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