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	COMPLAINT NUMBER
	13/413

	COMPLAINANT
	T. Allan-Sherriff and Others

	ADVERTISER
	Pacific Brands 

	ADVERTISEMENT
	Berlei Bra Television

	DATE OF MEETING
	16 September 2013

	OUTCOME
	No Grounds to Proceed


Complaint:  The television advertisement for Berlei Sports Bras played between 8.00am and 9.30am and featured women in a gym bouncing on balance balls. The voiceover stated, in part:
“Bouncing is fun, but just not for your breasts … Protect your breasts with a Berlei Sports Bra.”

Complainant, T. Allan-Sheriff, said: the advertisement was “slightly suggestive” and it was inappropriate for it to be shown during children’s viewing times.
Duplicate Complainants shared similar views.

The relevant provision was Basic Principle 4 of the Code of Ethics. 

The Chairman noted the Complainants’ concerns about it being inappropriate to show the advertisement during children’s viewing times.

Turning to the advertisement, the Chairman was of the view there was nothing suggestive or salacious about the sports bra advertisement other than how the product protected women’s breasts during sports activities. Further, she noted the advertisement was rated “G” which meant it could be broadcast at any time.   

While sympathetic to the Complaints’ concerns, she was of the view there was nothing in the advertisement that was socially irresponsible and it had been shown at a time that was in accordance with its “G” rating. Therefore, the Chairman ruled there was no apparent breach of Basic Principle 4 of the Code of Ethics.

Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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