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	COMPLAINT NUMBER
	13/395

	COMPLAINANT
	K. Patience

	ADVERTISER
	Wet and Forget Limited

	ADVERTISEMENT
	Wet and Forget Television

	DATE OF MEETING
	5 September 2013

	OUTCOME
	No Grounds to Proceed


Complaint:  The television advertisement for Wet and Forget Rapid Application showed the application of the product to “moss, mould and gunge” covered areas around the home and stated, in part:

“Just leave it for 5 minutes and Mother Nature will do the rest.”
Complainant, K. Patience, said: they were offended by the advertisement and said it was not acceptable to forget about the work you have done.   
The relevant provisions were Basic Principle 4 and Rule 5 of the Code of Ethics.
The Chairman acknowledged the Complainant was offended at notion of forgetting “the work you have done” inferred by the advertisement. 
As a preliminary matter, the Chairman noted that Complainant’s concerns did not fall under the Code for Environmental Claims and she was of the view that it was more appropriate to deal with the issue raised by the Complainant under the Code of Ethics.

The Chairman was of the view that it was clear “wet and “forget” meant the consumer only had to apply the product and did not have to remove it and therefore “forget” was the main selling point.
The Chairman said that the advertisement was unlikely to cause serious or widespread offence to the majority of consumers and therefore had been prepared with a due sense of social responsibility. 
Accordingly, the Chairman ruled that there was no apparent breach of the advertising codes and there were no grounds for the complaint to proceed.
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