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13/390

	COMPLAINT NUMBER
	13/390

	COMPLAINANT
	K. Hooker

	ADVERTISER
	Tasti Products Limited

	ADVERTISEMENT
	Tasti Television

	DATE OF MEETING
	5 September 2013

	OUTCOME
	No Grounds to Proceed


Complaint:  The television advertisement for Tasti Museli Bars was a cartoon animation set to the tune of the song How Bizarre. It featured New Zealand icons a tiki, Manu and Opo the dolphin driving through the New Zealand countryside that is full of New Zealand landmarks, historical references and various cultural icons of New Zealand. Among the scenes shown was a British colonist being roasted on a spit by Māori, two policemen blowing on pies and a canoodling couple peeping out from behind a sand dune.  
The lyrics in the last line of the song said:

“Oh Tasti. We real Kiwi. But not a Kiwi as all the clichés in this ad.” 
Complainant, K. Hooker, was offended by some of the cultural depictions in the advertisement and said some of them were racist.  In particular the Complainant said: “the advertisement … features “James Cook, or a Pakeha on a spit roast, (cannibalism) also (racist), two Pakeha police officers eating pies and two Pakehas having sexual intercourse on the beach. I find this advert highly racist and offensive. I believe If the circumstances were different (a Maori on a spit roast), (Maori's having sex on the beach) this advert would have been banned immediately.”
The relevant provisions were Basic Principle 4 and Rule 5 of the Code of Ethics and Basic Principles 3 and 6 of the Code for People in Advertising.
The Chairman noted that, in the Complainant’s view, the advertisement was racist and offensive. However, after looking at the advertisement the Chairman disagreed with the Complainant’s interpretation.
The Chairman said the advertisement was a hyperbolic and fantastical tableau of the cultural stereotypes and clichés commonly associated with New Zealand behaviour, history, food and icons; all things that are considered quintessential components of the New Zealand cultural backdrop. 
The Chairman said the hyperbolic element of the advertisement was reinforced by the lyrics “Oh Tasti. We real Kiwi. But not a Kiwi as all the clichés in this ad.”
The Chairman noted the Complainant had a particular concern with the portrayal of Pākehā in the advertisement, in particular a British colonist being roasted on a spit by Māori, the two Pākehā police officers blowing on the pies and a Pākehā couple having sex in the sand dunes.
The Chairman noted that Basic Principle 6 of the Code for People in Advertising allowed for the use of humour in the treatment of people in advertisements, but not in a way that was reasonably likely to cause serious or widespread offence in the light of generally prevailing community standards.
Turning to the advertisement, the Chairman disagreed with the Complainant’s interpretation that these scenes were racist. She was of the view that the scenes referred to by the Complainant were all loosely based around actual events or had some an historical basis for their inclusion which gave context to their appearance in the advertisement.
When addressing the Complainant’s assertion that the scene that depicted Māori roasting a colonist on a spit was racist, the Chairman said the scene was a reference to the belief by some historians that some iwi and hapu ate their enemies and, therefore, was contextually relevant to a widely accepted part of New Zealand’s history.
Turning next to the depiction of the two policemen blowing on their pies, the Chairman said this was a reference to a real life event which screened on New Zealand crime show Police 7 when a New Zealand policeman apprehended a teenager at 3am suspected illegal activities. When the policeman asked the teenager why he was out so late at night the teenager said he was going to buy a pie.  The policeman replied with deadpan humour: “At three o'clock in the morning that pie has been in the warming draw for probably about 12 hours, it'll be thermo-nuclear. You must always blow on the pie.”  
When looking at the last scene that concerned the Complainant, the Chairman thought it unlikely that the majority of viewers would considered the suggestion that a man and woman having sex in the sand dunes was racist whatever the ethnicity of the couple. 

She was of the view that the advertisement was a light-hearted and clichéd montage of New Zealand’s culture and history which was provided for in Basic Principle 6 of the Code for People in Advertising and, while she acknowledged the offence the advertisement had caused the Complainant, she said it was unlikely to cause serious or widespread offence to most Pākehā in light of generally prevailing community standards. As such, the Chairman also said the advertisement had been prepared with a due sense of social responsibility to consumers and society.  

Therefore, the Chairman ruled there were no apparent breaches of the Advertising Codes, and ruled that there were no grounds for the complaint to proceed.
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