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	COMPLAINT NUMBER
	13/209

	COMPLAINANT
	G. Woodward

	ADVERTISER
	Kia Motors New Zealand

	ADVERTISEMENT
	Kia Motors New Zealand Television

	DATE OF MEETING
	5 June 2013

	OUTCOME
	No Grounds to Proceed


Complaint:    The television advertisement for the Kia Serato contained the phrase:
“3 and a half years of refinement under the watchful eye of Peter Schreyer has delivered a car perfect in every detail.”
Complainant, G. Woodward, said: the vehicle in the advertisement was described as “PERFECT”. They were of the view that the phrase went further than “advertising hyperbole”, and considered the advertisement to be “inaccurate and misleading [as] perfect suggests further improvement is not possible.” 

The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethics.

The Chairman noted the Complainant’s concerns, however she was of the view that the words “perfectly in every detail” constituted advertising hyperbole and did not reach the threshold to be considered misleading.

As such, the Chairman held the advertisement had been prepared with a due sense of social responsibility and did not appear to be a breach of the Code of Ethics. 
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.

Chairman’s Ruling: Complaint No Grounds to Proceed
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