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	COMPLAINT NUMBER
	13/161

	COMPLAINANT
	J. Cox

	ADVERTISER
	The Radio Network Auckland

	ADVERTISEMENT
	The Coast Radio

	DATE OF MEETING
	1 May 2013

	OUTCOME
	No Grounds to Proceed


Complaint:  The radio advertisement for the Advertiser’s Coast radio station was a promotion calling for advertisers to contact the Radio Network who wished to advertise on Coast Radio. In describing the radio station’s typical demographic, the voice over stated that the “baby boomers” shaped a generation, referring to the feminist movement, universal education reforms, anti-war protests and environmental issues.
Complainant, J. Cox, said:  in part, “this advertisement contains statements that listeners – Baby Boomers – contributed to social changes, including the feminist movement, and anti-war protests.
This claim is both contentious and unnecessary. Firstly, a minority of people supported these movements at the time. Secondly, any reference to a generation supporting political movements (which incidentally the majority did not) is overtly political.”
The relevant provision was Basic Principle 4 of the Code of Ethics.
The Chairman noted the concerns of the Complainant that not all people referred to as being part of the “baby boomers” generation supported the movements referred to in the advertisement.
After listening to a copy of the advertisement, the Chairman said there was nothing in the advertisement which stated all members of the generation were participants in the movements, nor was she of the view that the advertisement was contentious, but the movements were used to create context for the demographic. The Chairman held the advertisement had been prepared with a due sense of social responsibility, and there fore did not appear to breach the Code of Ethics. 

Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.

Chairman’s Ruling: Complaint No Grounds to Proceed
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