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13/024

	COMPLAINT NUMBER
	13/024

	COMPLAINANT
	D. Deans

	ADVERTISER
	Opunake Concrete

	ADVERTISEMENT
	Opunake Concrete Radio

	DATE OF MEETING
	5 March 2013

	OUTCOME
	Settled


SUMMARY

The radio advertisement for Opunake Concrete used the expression “Harden the f**k up” a number of times throughout the advertisement. A beep was imposed over the intended expletive.
The Complainant was of the view that most adults and “a fair few children” would recognise the beeped out expletive and it was irresponsible to play the advertisement when children were part of the listening audience. 

The Complaints Board noted the verbal response from the Advertiser that the advertisement had been withdrawn. The withdrawal of the advertisement was confirmed in the response from the Media who added the advertisement would not be played again.  In light of the self-regulatory action taken, the Complaints Board said the matter was settled.

Accordingly, the Complaints Board ruled to Settle the complaint.

[No further action required]
Please note this headnote does not form part of the Decision.
COMPLAINTS BOARD Decision
The Chairman directed the Complaints Board to consider the advertisement with reference to Basic Principle 4 and Rule 5 of the Code of Ethics. 

This required the Complaints Board to consider whether the advertisement was prepared with a due sense of social responsibility meeting the requirement of Basic Principle 4, and whether it contained anything which clearly or was likely to cause serious or widespread offence in the light of generally prevailing community standards, thereby breaching Rule 5 of the Code of Ethics.
The Complaints Board noted the Advertiser did not wish to respond to the complaint in writing but had verbally advised the Advertising Standards Authority that the advertisement had been withdrawn.
It then turned to the response from the Media, The Radio Network, and noted where it stated: 
“…The advertisement has been voluntarily withdrawn and will not play again.”
In light of the self-regulatory action taken by the Advertiser and the Media to withdraw the advertisement, the Complaints Board said the matter was settled.

Accordingly, the Complaints Board ruled to Settle the complaint.

Description of Advertisement

The radio advertisement for Opunake Concrete used the expression “Harden the f**k up” a number of times throughout the advertisement. A beep was imposed over the intended expletive.

Complaint FROM D. DEANS
I feel that this advertisement is inappropriate as it says "Harder the (beep) up" more than once in the ad.  I think that just about all adults and a fair few children would know what the beep is replacing and I don't think this should be allowed on public radio.

I had just hopped in the car with my three young children to drive to work when I heard this ad.  It is not only in-appropriate for my children to hear this BUT at this hour of the morning? I think this ad could quite easily have used "Harder up" instead of the language it implies and still reached it's target market effectively without offending people and subjecting children to language they quite frankly shouldn't have to hear.
Code of Ethics

Basic Principle 4: All advertisements should be prepared with a due sense of social responsibility to consumers and to society.

Rule 5: Offensiveness - Advertisements should not contain anything which in the light of generally prevailing community standards is likely to cause serious or widespread offence taking into account the context, medium, audience and product (including services).
Response from THE ADVERTISER, OPUNAKE CONCRETE

NOTE: The Complaints Board noted the Advertiser, Opunake Concrete, did not wish to respond to the complaint in writing but verbally advised the Advertising Standards Authority that the advertisement had been withdrawn.
Response from media, THE RADIO NETWORK
We are writing in response to the complaint above.

The advertisement for Opunake Concrete was a parody of the well-known Australian criminal hard- man, "Chopper" Reid. Chopper is known for his hardness - and his swearing - and this is elemental to any parody.

However, while we believe that this would be appropriate on male/adult audience stations, we acknowledge that it was potentially in breach of the Codes on a station like Classic Hits.

The advertisement has been voluntarily withdrawn and will not play again.
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