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	COMPLAINT NUMBER
	12/644

	COMPLAINANT
	J. Salmon

	ADVERTISER
	Outdure

	ADVERTISEMENT
	Outdure Radio

	DATE OF MEETING
	30 November 2012

	OUTCOME
	Settled – Media Error


Complaint:  The radio advertisement for Outdure Quick-build decking timber had a male voiceover assessing two builders at work, one using the Advertiser’s product and another who was not. Both the “builders” spoke during the advertisement. One of the builders stated:

“16. Shit, still 16 to go”.
Complainant, J. Salmon, said: “The advertisement uses the word ‘shit’. I listen to this station nearly exclusively, and with my 3 children. Totally unacceptable to use profanity during ads. This station overplays ads about prostate health, and has used several ads in the past which have been pulled for sexual or inappropriate content, and here we are again.
I have heard this ad several times, and was in disbelief – am now finally complaining as it is continuing to be used during the day, at different times when I have had my children in the car. Unacceptable!”

The relevant provisions were Basic Principle 4 and Rule 5 of the Code of Ethics.

The Chairman noted the response from the Media that the advertisement was mistakenly played on Coast Radio and had been withdrawn immediately upon receiving notice of the complaint.

The Chairman, noting this self-regulatory action, said that it would serve no further purpose to place the matter before the Complaints Board. The Chairman ruled that the matter was settled as an error had been acknowledged by the Media and the advertisement removed from the station.
Chairman’s Ruling: Complaint Settled - Media Error
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