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	COMPLAINT NUMBER
	12/629

	COMPLAINANT
	M. Broughton

	ADVERTISER
	Ferrero Australia

	ADVERTISEMENT
	Ferrero Rochers Television

	DATE OF MEETING
	30 November 2012

	OUTCOME
	No Grounds to Proceed


Complaint:  The suite of television advertisements for Ferrero Rochers chocolates featured scenes of the Gods of Olympus celebrating with the secret known only to them – Ferrero Rochers chocolates. In all of the advertisements the “secret of the Gods” became known to mankind as a chocolate accidently “fell from the heavens” and fell from the sky into a man’s hand.  Now people on earth can share the “secret of gold.”  

Complainant, M. Broughton, said: “I am a Christian and I find this commercial totally offensive. I feel that the commercial is mocking and demeaning God.” The Complainant also said that “their commercials influences people’s image of God, particularly children.” 

The relevant provisions were Basic Principle 4 and Rule 5 of the Code of Ethics.
The Chairman noted that, in the Complainant’s view, the advertisements were “mocking and demeaning God” and could influence “people’s image of God, particularly children.”  
Looking at the advertisements, the Chairman said that nothing in the advertisement attacked the tenets of Christianity or mocked the Christian God. She said the focus of the advertisements was the belief of the people of ancient Greece in the Gods and Goddesses of Olympus rather than a single deity and all of which had human vices. She said that it was in this context of celebration and pleasure the advertisement promoted the chocolates with a light-hearted story of how a pleasure - fit for the gods of Olympus - was discovered by man. 

When considering the Complainant’s concern that the advertisements “influences people’s image of God, particularly children who also watch TV,” she said the Complainant had taken an extreme interpretation of an advertisement that the Chairman said was a fantastical and hyperbolic tale about the ancient Gods of Olympus and the pleasure of Ferrero Rochers chocolates.

Therefore, the Chairman was of the view that the advertisement did not meet the threshold to be likely to cause serious or widespread offence in the light of generally prevailing community standards, and met the due sense of social responsibility required. As such, she ruled that there was no apparent breach of the Advertising Codes.
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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