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12/622

	COMPLAINT NUMBER
	12/622

	COMPLAINANT
	C. Kenneth

	ADVERTISER
	Harvey Norman Store (NZ) Pty Ltd

	ADVERTISEMENT
	Harvey Norman Television

	DATE OF MEETING
	19 December 2012

	OUTCOME
	No Grounds to Proceed


Complaint:  A television advertisement for Harvey Norman contained the details of the current promotion, expressed with a male voiceover exclaiming the features of the sale and displayed text containing further detail.
Complainant, C. Kenneth, said: “I object to this type of ‘shouting’ advertisement because it/they appear to be truly irritating and tend to INVADE my home environment. I understand that TV1 has recently altered the volume of advertisements to reflect the volume levels of the programs we watch; however this add is played at such a frequency that I regard it as PLANING and SPANNING; and it still seems to be louder than other advertising. I have taken to switching my television off when this add is played and I feel that I should not be assaulted and feel that I must do this in my own home. In fact these add types are turning me off from even visiting Harvey Norman stores. I understand that this add format is used in TV advertising by other firms but their aggressiveness seems less than the Harvey Norman adds.”
The relevant provision was Basic Principle 4 of the Code of Ethics.
The Chairman noted the Complainant’s concerns that the advertisement was irritating.
As a preliminary matter, the Chairman stated that the volume and frequency at which advertisements were played did not fall within the jurisdiction of the Advertising Standards Authority.

The Chairman also considered the precedent Ruling 07/027 which stated, in part:

“The Chairman noted the complainant considered the style of the advertisement intolerable.  The Chairman said that although disliked by some, the use of such a style could not be said to be in breach of the Codes.”
The Chairman considered that Ruling to be relevant to the current matter. Turning to the advertisement, the Chairman stated that while the style of the advertisement was not to the Complainant’s taste, the format of the advertisement and the loud voiceover did not appear to reach the threshold to constitute a breach of the social responsibility required by Basic Principle 4 of the Code of Ethics. She stated that such a ruling was consistent with the precedent Ruling 07/027.
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.

Chairman’s Ruling: Complaint No Grounds to Proceed
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