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12/615

	COMPLAINT NUMBER
	12/615

	COMPLAINANT
	M. Wigbout

	ADVERTISER
	New Zealand Opera

	ADVERTISEMENT
	New Zealand Opera The Bartered Bride Newspaper and Brochure

	DATE OF MEETING
	6 December 2012

	OUTCOME
	Settled (in part), No Grounds to Proceed (in part)


Complaint: The brochure for “The Bartered Bride” performed by the New Zealand Opera listed the ticket prices for the shows. An asterisk directed the consumer to the note that booking fees apply to the price of all tickets.
The newspaper advertisement stated:

“Catch $22 tickets on sale today only, be in quick”.

No other reference to price was displayed on the newspaper advertisement.
Complainant, M. Wigbout, said:  “I’m complaining about Ticketek, who supplies tickets for shows…It holds for all their advertisements, but in this case about an opera.
The newspaper ad is about ‘$22 tickets’, but in reality one had to pay $24 for them. The booklet gives prices and then states ‘booking fees’ apply. I think this is not good enough and the administration cost of Ticketek should be given explicitly as one can not buy the tickets without those extra costs. I once bought tickets half an hour before the show and still had to pay extra for administration costs! It usually is a relatively minor amount, a few dollars, but it should be included in the advertisements.”
The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethics.

The Chairman noted that, in the Complainant’s view, the advertisements were misleading by failing to disclose the presence and amount of the ticket booking fee.
The Chairman considered the brochure as a preliminary matter, and the newspaper advertisement separately.
Turning to the brochure, the Chairman considered that the presence of a booking fee was clearly indicated by the asterisk, and as booking fees are subject to change under the controlled of the ticket seller, it was not unreasonable to state only the existence of a booking fee. The Chairman considered the prevailing understanding amongst consumers was likely to be that a small booking fee of a few dollars would apply to the ticket sales. Consequently, the Chairman said it did not reach the threshold to mislead or deceive the consumer, and as such, the brochure was prepared with a due sense of social responsibility required by the Code of Ethics. Consequently, the Chairman said there was no apparent breach of the Advertising Codes in regard to the brochure advertisement.
Turning to the newspaper advertisement, the Chairman noted the response from the Advertiser, which stated “I can only repeat that this important detail must somehow have eluded the notice of our marketing team. It goes without saying that this will be rectified for advertisements of our future productions.” The Chairman was of the view that the acknowledgment made by the Advertiser was sufficient to settle the complaint. The Chairman, noting this self-regulatory action, said that it would serve no further purpose to place the matter before the Complaints Board. 

Chairman’s Ruling: Complaint Settled
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