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12/588

	COMPLAINT NUMBER
	12/588

	COMPLAINANT
	G. Holland and Other

	ADVERTISER
	Fatso.co.nz

	ADVERTISEMENT
	Fatso.co.nz Television

	DATE OF MEETING
	9 November 2012

	OUTCOME
	No Grounds to Proceed


Complaint:  The television advertisement for online DVD rental service Fatso shows a new female trainee telesales representative, Denise, on her first day. When she meets her co-worker (Dennis) who is the familiar face of Fatso advertisements, he welcomed her to the business and tells her that the company has been expanding.

The new employee says: “All thanks to you.”  She then said “I grew my hair like you.” As they sat at their desks Denise looked at Dennis and said: “Touching distance. “ Denis is uncomfortable. When Denis said: “well, close” Denise then said “touching” twice indicating how close she was to him and touched Denis on the shoulder before he moved away from her.
Complainant, G. Holland, said: “The trainer is very distressed by this touch and moves away… This to me is blatant sexual harassment and this advertisement should be removed…”

A Duplicate Complainant shared similar views.  

The relevant provisions were Basic Principle 2 and 6 of the Code for People in Advertising.
The Chairman noted the concerns of the Complainants that the advertisement showed sexual harassment and, as such, was irresponsible. 
Turning to the advertisement, the Chairman agreed with the Complainants that the advertisement showed Denis as being uncomfortable with the unwanted advances of Denise, however, the Chairman took into account that Basic Principle 6 made provision for humorous and satirical treatment of people in advertisements, provided that it was not likely to cause serious or widespread offence, hostility, contempt, abuse or ridicule. 

In her view, the advances of Denise were unwanted by Denis and made him uncomfortable, however, she said the advertisement was saved by the intended humour and did not meet the threshold to cause serious or widespread offence on the grounds of abuse, or breach the requirement for advertisements to observe a due sense of social responsibility. 

Accordingly, the Chairman ruled that there was no apparent breach of the Code of Ethics or the Code for People in Advertising and no grounds for the complaint to proceed. 
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