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	COMPLAINT NUMBER
	12/568

	COMPLAINANT
	Z. Cozens

	ADVERTISER
	Quotable Value Limited

	ADVERTISEMENT
	Quotable Value Ltd Website

	DATE OF MEETING
	9 November 2012

	OUTCOME
	No Grounds to Proceed


Complaint:  The website advertisement for Quotable Value Limited included a tables at the bottom of properties listed for sale. Headed “Recent QV sales information contained recent property sales prices. The table also stated: “The average sale price in Taupo in the last 3 months was …”
Complainant, Z. Cozens, said their property was not Taupo but the Turangi-Tongariro area. The Complainant also said that QV’s sale statistics are “ether over 18 months old or are the result of trust sales or other non-market level sales … 18 month old sales are simply historic and have no relevance to the current market.”
The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethics.
Turning to the advertisement, the Acting Chairman said the inability of Trade Me’s system to offer a separate listing for properties in the Turangi-Tongariro region did not mean the advertisement was misleading as he noted Turangi-Tongariro was still in the same regional vicinity as Taupo. The Acting Chairman also said prospective purchasers were able to find out the exact location upon further inquiry. Therefore, the Acting Chairman said the advertisement did not meet the threshold to be likely to mislead or deceive consumers or breach the requirement to observe a due sense of social responsibility. 

Turning to the Complainant’s other concern about the old sales data in the advertisment, the Acting Chairman said 18 month old data was not so outdated as to be completely irrelevant and would still give prospective buyers an indication of the recent market activity and prices property had sold for. 

In light of these observations, the Acting Chairman said the information provided by the Advertiser about the location of properties for sale and their prices did not reach the threshold to be likely to deceive or mislead the consumer or breach the requirement for advertisements to observe a due sense of social responsibility. 
Accordingly, the Acting Chairman ruled that there were no grounds for the complaint to proceed.
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