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	COMPLAINT NUMBER
	12/553

	COMPLAINANT
	B. Schofield

	ADVERTISER
	Pinnacle Life

	ADVERTISEMENT
	Pinnacle Life Radio

	DATE OF MEETING
	31 October 2012

	OUTCOME
	No Grounds to Proceed


Complaint:  The female voiceover in the radio advertisement for Pinnacle Life funeral cover stated, in part:
“Ever wonder why family members are lost for words at a funeral? Often it’s because they’ve just discovered how much the funeral is going to cost them?”
Complainant, B. Schofield, said: “This is really insensitive to assume that people would care more about the money than the person that has died.” 

The relevant provisions were Basic Principle 4 and Rule 5 of the Code of Ethics.
The Chairman noted the Complainant’s view that the advertisement advertising Pinnacle Life’s funeral cover was insensitive. 
While the Chairman noted the offence the advertisement caused the Complainant, she said that it was likely that most people would see the advertisement as a darkly humorous way to advertise the benefits of funeral insurance. Therefore, while she acknowledged the advertisement was in questionable taste, she said the advertisement did not contain anything which in light of generally prevailing standards was likely to cause serious or widespread offence taking into account the content and the product being advertised

As such, the Chairman said the advertisement did not reach the threshold to be in breach of Rule 5 of the Code of Ethics and had been made with the due sense of social responsibility to consumers and society.  Therefore, the Chairman ruled there was no apparent breach of the Advertising Codes.

Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.
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