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	COMPLAINT NUMBER
	12/527

	COMPLAINANT
	S. Card

	ADVERTISER
	CanTeen

	ADVERTISEMENT
	CanTeen Television and Website

	DATE OF MEETING
	15 October 2012

	OUTCOME
	No Grounds to Proceed


Complaint: The television and youtube website advertisement for CanTeen featured netballer Maria Tutaia sitting between two young people suffering from cancer. She stated, in part:

“If I had cancer, there would be a lot of concerned New Zealanders, but I don’t. But my friends Noah and Waireke do. They deserve your support just as much as I would ..”

The Canteen logo and the logos of the sponsors appeared at the end of the advertisement.

Complainant, S. Card, said: “WHAT! She thinks she’s better that those suffering from cancer? Shocking message.”

The relevant provisions were Basic Principle 4 and Rules 5 and 11 of the Code of Ethics.

The Chairman noted the Complainant’s concern about the advertisement. She then took into account Rule 11 which said:

“Advocacy Advertising - Expression of opinion in advocacy advertising is an essential and desirable part of the functioning of a democratic society. Therefore such opinions may be robust. However, opinion should be clearly distinguishable from factual information. The identity of an advertiser in matters of public interest or political issue should be clear.”

In her view, the advertisement before her was an “advocacy” advertisement that sought to increase awareness of the plight of young people who have cancer and to fundraise for the organisation that supports them.  She also noted that the Advertiser was clearly identified in the advertisement through their logo and website address, which appeared at the bottom of the advertisement. Having made the above observations, she said the advertisement met the provisions in Rule 11. 

Turning to the content of the advertisement, the Chairman was of the view that Maria Tutaia’s statement: “If I had cancer there would be a lot of concerned New Zealanders” was said in the context of her being a well-known sports figure rather than implying that she was more important than other young people.
Therefore, while she acknowledged the Complainant’s sincere concern about how the advertisement could be read, she said the advertisement did not reach the threshold to cause serious or widespread offence. As such, she found that the advertisement did not reach the threshold to be in breach of a due standard of social responsibility to consumers and society. 

Accordingly, the Chairman said there was no apparent breach of the Advertising Codes.
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