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	COMPLAINT NUMBER
	12/474

	COMPLAINANT
	G. Peterken

	ADVERTISER
	Progressive Enterprises Ltd

	ADVERTISEMENT
	Countdown Direct mail

	DATE OF MEETING
	18 September 2012

	OUTCOME
	No Grounds to Proceed


Complaint: A direct mail advertisement showed a number of grocery items available for purchase at half price for the duration of the promotion. The items included butter, tinned tomatoes and chocolate bars. Terms and conditions associated with the promotion were printed on the advertisement.

Complainant, G. Peterken, said that the advertisement was misleading as the price represented in the advertisement as half the normal retail price was actually the price the products could be purchased for normally.
The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethics.
The Acting Chairman noted that the Complainant found the advertisement misleading. 
Turning to the advertisement, the Acting Chairman noted that the mailer advertisement included the sale price and an amount that was saved for each product.  He also noted the advertisement included qualifying statements which indicated the time frame for the promotion along with the words “All saves based on non-promotional prices. Prices shown already include discount of half price or more and are based on non-promotional prices that may vary between stores.” 
The Acting Chairman said that as the prices for the products, and the terms and conditions of the sale were clearly identified, he ruled that the advertisement could not be considered to be misleading or likely to mislead the consumer. As such, there was no apparent breach of the Code of Ethics. 

Accordingly, the Acting Chairman ruled that there were no grounds for the complaint to proceed.
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