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DECISION

Chairman’s Ruling

10 August 2012
Complaint 12/382



Complainant: T. Komene and L. Hindmarsh



Advertisement: DB Breweries Limited
Complaint: The billboard advertisement for Tui Breweries stated:
“Our father in Heaven,

Yeah Right.
Tamaki be your name.”
Complainant, T. Komene, said: “I find this to be an insensitive statement and an insult to God. The remark then goes on to imply that Tamaki ‘is God’ and this is not true.”
Complainant, L. Hindmarsh, said: “I feel this billboard ad is defamatory and also in bad taste against all Christians.”
The relevant provisions were Basic Principle 4 and Rule 5 of Ethics and Basic Principle 3 and 6 of the Code for People in Advertising. 
The Chairman noted that, in the Complainants’ view the advertisement was insensitive and insulting to Christians.
Turning first to address the Complainants’ concern with the use of wording similar to part the Lord’s Prayer by the Advertiser, the Chairman said that most viewers would recognise the intended humour in the advertisement. While she acknowledged that the Complainants were offended, the Chairman said the wording did not meet the threshold to cause serious or widespread offence in light of generally prevailing community standards. 

Looking at the advertisement with regard to the reference to religious leader Brian Tamaki, the Chairman said the advertisement was clearly satirising the well-known leader of a Christian group who was often in the public eye. Therefore, while the Chairman again acknowledged the offence caused to the Complainants, she said that the tongue-in-cheek reference to Brian Tamaki was provided for under Basic Principle 6 of Code for People in Advertising. 

Looking at the advertisement in its totality and taking into account the “yeah right” approach of the Tui billboards, the Chairman said most people would recognise the intended light-hearted social commentary and it was not likely to cause serious or widespread offence in the light of generally prevailing community standards. 
Accordingly, the Chairman said that there was no apparent breach of the Code of Ethics and the Code for People in Advertising, and ruled that there were no grounds for the complaint to proceed.

Chairman’s Ruling: Complaint No Grounds to Proceed
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