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DECISION

Chairman’s Ruling

30 May 2012
Complaint 12/274



Complainant: C. Bancilhon



Advertisement: Repco
Complaint: Repco advertised the selling of products as being free of GST.
Complainant, C. Bancilhon, said: “I believe that the law does not allow shopkeepers to sell GST-Free Goods… Customers are led to believe that they don’t have to pay GST goods while in fact they are.”
The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethics.
The Chairman noted and acknowledged concerns raised by Complainant. Similar complaints have been made to the Advertising Standards Complaints Board where GST is used to offer a discount. The Chairman considered the available precedents and ruled the current complaint consistently with 01/329, which stated:
“In the Chairman's opinion the claim was obvious hyperbole and identifiable as such, which in accordance with the Codes was not deemed to be misleading. Similarly claims of this nature were not considered uncommon in retail advertising when promoting a price reduction.”
Turning to the advertisement before her, the Chairman said it was hyperbolic in nature, and had been designed to offer a 15% discount to purchasers. Accordingly, the Chairman was of the view that the advertisement did not reach the threshold to be misleading to the consumer and there was no apparent breach of the Advertising Codes. 

Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.

Chairman’s Ruling: Complaint No Grounds to Proceed
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