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DECISION

Chairman’s Ruling

24 May 2012
Complaint 12/226



Complainant: K. Hardie



Advertisement: JB Hi-Fi NZ Limited
Complaint: The website advertisement for JB Hi-Fi (www.jbhifi.co.nz) promoted Vodafone prepay vodem sticks and appeared on the Peugeot Club website. It stated, in part:
“VODEM USB!

Prepay Vodem Stick

Now Includes 2GB of Data with 2 months to use it!

ONE DAY ONLY
$39”

Complainant, K. Hardie was of the view that this was “bait” advertising. The Complainant said that vodems usually retail for $99 so the price advertised for the Vodem was “exceptional” however, when they clicked on the link they were taken to the JB Hi-Fi website but there was no mention of the vodem offer. The Complainant then telephoned two JB Hi-Fi stores in their area and tried to buy the USB they were told there were none in stock and that there hadn’t been for some time. 
The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethics.
The Advertiser, JB Hi-Fi, said: “First of all I am appalled at the level of service provided to K. Hardie in regards to the Vodafone Vodem Offer … this is not a part of our culture or the way we like to represent ourselves to the customer. K. Hardie is correct these Modems usually sell for $79-$99 and the JB Hi Fi offer ran in Press and on the JB Hi Fi Website not our web store which is why they couldn’t click through to product. This offer was part of our 5 Days of Deals Campaign which was dated Wednesday 25th April – Sunday 29th April … The product itself is available as a normal sku on a daily basis in all stores …” and therefore “the stores should have offered this deal regardless …”
The Media, Google, said: “The AdWords team has advised us that the advertisement was placed by the advertiser and due to run for one day only, on 26 April. The AdWords program provides advertisers with functionality to activate and pause ads on set dates, however, in the instance, the advertiser had incorrectly scheduled this particular ad to run on the 25 April, the day before the advertised product went on sale. When this mistake was noticed by the AdWords team, the ad was paused and the advertiser was informed of the mistake. The ad was then correctly scheduled to run on 26 April to coincide with the in-store promotion.”
The Advertiser, JB Hi-Fi, continued: “This has obviously caused issues for K. Hardie for which there is no malice intended … so we would like to offer K. Hardie a Free Vodem for their trouble.” The Advertiser also stated that the website has now been amended and that the staff in the stores involved in the complaint would be spoken to ensure that this type of confusion does not happen again. 
The Chairman noted the explanation given by the Advertiser and that steps had been taken to ensure this type of issue does not occur again. The Chairman also noted the Advertiser had offered the Complainant a free Vodem by way of an apology. Noting this self-regulatory action, the Chairman said it would serve no further purpose to place the issue before the Complaints Board.
Accordingly, the Chairman ruled that the matter was settled. 
Chairman’s Ruling: Complaint Settled
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