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DECISION

Chairman’s Ruling

16 March 2012
Complaint 12/115



Complainant: A. Hyman



Advertisement: Reckitt Benckiser (New Zealand) Limited
Complaint: The television advertisement for Harpic White and Shine, shows a man walking out of a room being blinded by a bright shining light.  He then slips on a TV remote on the floor and falls over the balcony.  A voice over states “Beware of the brilliance of Harpic White and Shine.  It’s bleach and baking soda whitens and shines like nothing you’ve ever seen”.  
Complainant, A. Hyman, said: That having suffered a similar fall, the advertisement was upsetting and found it awful to have to watch an enactment of someone falling head first over a balcony.
The relevant provisions were Basic Principle 4 and Rule 5 of the Code of Ethics. 
The Chairman noted that in the Complainant’s view the advertisement was upsetting to watch and that they found it offensive.
Turning to the advertisement, the Chairman, while acknowledging the experience of a similar fall that the Complainant had suffered, said that the advertisement was hyperbolic in nature and an exaggeration of the results which may be achieved by using the product – Harpic White and Shine.  The Chairman was of the view that the advertisement was unlikely to cause serious and widespread offence, and that the average consumer would recognise the hyperbolic nature of the advertisement, thus it did not reach the threshold to breach Basic Principle 4 or Rule 5 of the Code of Ethics.
Accordingly, the Chairman ruled that there was no apparent breach of the Advertising Codes. 
Chairman’s Ruling: Complaint No Grounds to Proceed
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