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DECISION

Chairman’s Ruling

20 February 2012
Complaint 12/067



Complainant: K. Meehan



Advertisement: Maheno Tavern
Complaint: The billboard advertisement for Maheno Tavern featured the following words: 
“Are you hungry?  Food tea coffee or just a beer 12pm on Maheno Tavern 500m”  

The Tui logo featured along the bottom of the billboard. 
Complainant, K. Meehan, said:  ”Considering the high correlation between drinking and driving and accidents, it seems more than a little irresponsible to advertise suggesting to motorists that they stop for a meal "or just a beer".  This tavern is in an isolated area on a State Highway; and the ad invites you to stop just for a beer. It is not OK to just have a beer at lunchtime, and even more so when driving.  I understand that liquor licensing requires that food is always available, which is indicated in the advertisement; but this ad seems to be saying "you're hungry, it's lunchtime - we have food, but don’t worry about that; its OK to stop just for a beer too"”.
The relevant provisions were Principles 2 and 3 of the Code for Advertising Liquor. 
The Chairman noted that in the Complainant’s view it is irresponsible to advertise alcohol as an option to traveling motorists who may be stopping for refreshments. 
Turning to the advertisement the Chairman noted that the “or just a beer” were in a smaller font to the rest of the wording on the billboard and therefore was in her view  a subordinate reference to the promotion of food.  She further noted that the billboard offered “a beer” and thus was not promoting excessive consumption.  The Chairman said the advertisement did not reach the threshold to breach either Principle 3 of the Code of Advertising Liquor by implying the consumption of liquor as an unsafe practice, or Principle 2 of the Code of Advertising Liquor regarding a high standard of social responsibility. 
Accordingly, the Chairman ruled that there was no apparent breach of the Advertising Codes. 
Chairman’s Ruling: Complaint No Grounds to Proceed
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