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DECISION

Chairman’s Ruling

20 February 2012
Complaint 12/051



Complainant: J. Kearins



Advertisement: 20th Century Fox
Complaint: The television trailer advertisement for the movie “The Darkest Hour” shows images of people being shot and vapourising.
Complainant, J. Kearins, said: “TV3 keep showing an add for the movie Darkest Hour at times when kids are watching.  My 2 year old daughter gets so scared of that add and yells ”no, no, no!”.
The relevant provision was Basic Principle 4 of the Code of Ethics. 
The Chairman noted the sincere concerns of Complainant that the movie trailers contained horror images that were inappropriate for children’s viewimg. 

Turning to the advertisement the Chairman acknowledged that while the images contained in the advertisement for the film “The Darkest Hour” could be distressing to some viewers, the movie trailer advertisement had a rating of GXC (General Except Children).  Further, the advertisement aired during the News, which falls within an unclassified time slot.  While appreciating the concerns of the Complainant, the Chairman noted it had been aired at times which were appropriate to its rating and did not consider the content to reach the threshold to breach the requirements fro a due standard of social responsibility under Basic Principle 4 of the Code of Ethics.

Accordingly, the Chairman ruled that there was no apparent breach of the Advertising Codes. 
Chairman’s Ruling: Complaint No Grounds to Proceed
[image: image1.png]