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DECISION

Chairman’s Ruling

6 October 2011

Complaint 11/554




Complainant: S. Anderson




Advertisement: Weight Watchers

Complaint: A television advertisement for Weight Watchers, used a voice-over and speech bubbles in a household setting to promote the latest offer to join the programme for $1. Wording in the advertisement included a quote from “Kerri via Facebook”:

“My hubby said to me this morning, “I can see you’ve lost weight because your boobies poke out more than your belly.”  Got to love him, cheeky bugger”.

Complainant, S. Anderson, considered the comments in the advertisement to be inappropriate particularly taking into account the advertisement screened in on TV 3 just after 7pm.

The relevant provisions were Basic Principle 4 and Rule 5 of the Code of Ethics.

The Chairman reviewed the advertisement and noted the sincere concerns of the Complainant about the wording used taking into account the time it was broadcast. In the Chairman’s view, while offensive to the Complainant, the advertisement used colloquial language in reporting a comment from a Facebook user, for Weight Watchers, in the context of a message primarily targeting women about weight loss. The Chairman said the language used did not reach the threshold to be said to cause serious or widespread offence under Rule 5 and the advertisement had been prepared with the due sense of social responsibility required by Basic Principle 4.

Accordingly, the Chairman ruled that there was no apparent breach of the Code and no grounds for the complaint to proceed.

Chairman’s Ruling: Complaint No Grounds to Proceed
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