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DECISION

Chairman’s Ruling

14 September 2011
Complaint 11/510



Complainant: M. Davis



Advertisement: Navman Technology NZ Limited
Complaint: The newspaper advertisement for Navman products showed five children of differing ages sitting in the back seat of a car. The advertisement stated, in part:
“5 reasons why

Dad really needs

This gadget.

1. He’ll be a safer driver

2. Helps him avoid speeding fines

3. He won’t be as grumpy

4. Free 2-Years Maps and Warranty offer

5. You’ll be his favourite.”

Complainant, M. Davis, said: “The imagery displayed, of five unrestrained children, ranging in age from early teens to a preschooler in the back of a SUV, seriously breaches transport safety regulations, and is hardly appropriate for an advert claiming to enhance driving safety.” 
The relevant provisions were Basic Principle 4 and Rule 12 of the Code of Ethics.
The Chairman noted that, in the Complainant’s view, the advertisement was irresponsible as it showed children who were unrestrained in a car. 
Turning to the advertisement the Chairman acknowledged that the children in the care appeared unrestrained. However, she said that there was nothing in the advertisement to suggest that the car was moving and the image appeared to be one of a parked car with an open back door hatch and the children sitting together in swimwear, possibly at the beach. She was of the view, that the car was stationary and, as such, the need for restraints was unnecessary.  

Therefore, the Chairman said that the advertisement would not be likely to encourage dangerous behaviour and the advertisement met the due sense of social responsibility required. As such, the Chairman ruled there was no apparent breach of the Advertising Codes.

The Chairman ruled that there were no grounds to proceed.

Chairman’s Ruling: Complaint No Grounds to Proceed
[image: image1.png]