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DECISION

Chairman’s Ruling

19 August 2011
Complaint 11/462



Complainant:  M. Reid and M. Bramley



Advertisement: Sky Network Television Limited
Complaint: The television advertisement for Sky Television’s coverage of the Rugby World Cup 2011 stated, in part:
“Over the past months, I’ve taken these pimply arses and turned them into men. They have sweat blood. They have puked organs. And it’s all been for you. So if your arses aren’t up to watching all 20 nations, 48 games and 3840 minutes of Rugby World Cup – all live - it will have all been for nothing.”
Complainant, M. Reid, objected to the use of the words pimply asses, and asses, “especially when children are watching tv.”
Complainant, M. Bramley, said that “at a time when the Government, Schools, and the Police are developing strategies to reduce the amount of bullying that occurs in schools” the advertisement “would seem to be very inappropriate,”

The relevant provisions were Basic Principle 4 and Rule 5 of the Code of Ethics.
The Chairman turned to the concerns of M. Reid about the swearing in advertisement being inappropriate for children. She noted that the advertisement had been given a GXC classification which meant that the advertisement had been rated as being suitable for general viewing except in programmes which were specifically for children under the age of 13 and that the time at which the Complainant had seen the advertisement complied with that rating. She also said that the word “arses” was a mild expletive which was unlikely to cause offence to many people.
When addressing M. Bramley’s concerns that the advertisement encouraged bullying, the Chairman referred to a previous Ruling (11/103) about a similar advertisement which stated, in part:

“The Chairman noted that the Rugby World Cup 2011 was a significant sporting event for this country and that as the host broadcaster Sky’s cameramen would play a critical role in bringing the matches to television viewers and, taking into account hyperbole could be seen as similar to soldiers preparing for battle…

The Chairman was of the view that the aggressive demeanor of the drill sergeant shown in the advertisement … reflected an exaggerated stereotype, but did not reach the threshold be likely to cause serious or widespread offence in the light of generally prevailing community standards.”
The Chairman acknowledged that the advertisement contained an element of bad taste, and had caused offence to the Complainants. However, given the time the advertisement played and, taking into account the above precedent, the Chairman ruled that the advertisement did not reach the threshold be likely to cause serious or widespread offence in the light of generally prevailing community standards. Further, she said that the advertisement had been prepared and shown with a due sense of social responsibility, to consumers and society. As such, there was no apparent breach of the Advertising Codes.
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.

Chairman’s Ruling: Complaint No Grounds to Proceed
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