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DECISION

Chairman’s Ruling

14 September 2011
Complaint 11/448



Complainant: R. Vaughan



Advertisement: Bayer New Zealand Limited
Complaint: The television advertisement for Elevit appeared on the Family Health Diary segment. The advertisement stated, in part:
“The first weeks of a baby’s life are critical. Vital organs are already forming and all this could be happening before you know you are pregnant. So before you start trying it is recommended you take Elevit  …and only Elevit is clinically proven to reduce the risk of neural tube defects like spina bifida by 92%.”
This segment of the advertisement was accompanied by onscreen text that stated:

“Elevit is clinically proven to reduce the risk of neural tube defects by 92%.”

Complainant, R. Vaughan, was of the view that the advertisement was misleading in that it claimed to be the only product which could reduce the risk of neural tube defects, where, in the Complainant’s view, there was another product which also had the same effect. 
The relevant provisions were Principles 2 and 3 of the Therapeutic Products Advertising Code.
The Complaints Manager forwarded two similar previous Decisions to the Complainant and asked whether they would still like to proceed with their complaint given the outcome of the precedent decisions sent to them.
The Complainant was not forthcoming with this information within the given time.

The Chairman noted that the Complainant had not been forthcoming with confirmation of their complaint and, accordingly, ruled that the complaint be withdrawn.
Chairman’s Ruling: Complaint Withdrawn 
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